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All  the  October  issues  of  leading  retail 
and  wholesale  grocery  magazines  we 
are  offering  this  valnahle  36-page 
- 1  book  of  canned  food 


merchandising. 


// tt yi  t'  o 

('%w%ru  FOOD« 


Mail  to  American  Can  Company,  230  i 
Park  Aycnue,  New  York,  for  your  copy  ! 
of  “Ways  to  Sell  More  Canned  Foods."  j 


.  ,  .  .36  j>agt“s  of  caniml  frMxl  facts  .  .  .  sales  ideas  .  .  . 
display  suggestions  .  .  .  merchandising  rules.  Fea¬ 
tures  26  hig-volnme  canned  f<K)ds — fish,  fruits, 
vegetables  and  other  items.  e  believe  it  to  he  one 
of  the  most  valuable  hooks  on  canned  ftxxls  ever 
distrihutetl  to  the  grm'erv  trade. 


AMERICAN  CAN  COMPANY 

230  Park  Avenue,  New  York  City 
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PLANTS 

OFTHE 

PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAI 

V  MAIN  OFFICE  . 

^S^BALTIMOR^ 


AVARS  TOMATO  JUICE  FILLER 


Used  by  leading  Manu¬ 
facturers  For  Filling 
Tomato  Juice,  also 

For  filling  Tomato  Pulp  and  Puree, 
Clear  Soups  etc. 

For  Syruping  Fruits,  String  Beans, 
Beets,  etc. 

Has  no  air  vent  stems  to  damage 
fruit. 

Designed  for  high  speed. 

Belt  drive  or  direct  connected. 

Fills  absolutely  accurate. 

No  Can  No  Fill. 

Rapid  Valve 

Built  in  two  sizes.  Eight  Valve 
and  Twelve  Val  ve. 

Prices  on  request. 


AVARS  MACHINE  CO.,  Salem,  New  Jersey 
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The 

DUPLEX 

TRIMMER 

and 

SLITTER 

by 

CAMERON 


No.  120  Duplex  Trimmer  and 
Slitter  with  tin-package  Lifter 


We  have  acquired  the  Slaysman  patent 
on  this  machine  and  we  present  our 
modern  device  for  making  body-blanks 
with  speed  and  accuracy. 

Tin-plate  now  comes  in  ten-package 
bundles  (1120  sheets).  These  bundles 
are  loaded  directly  into  the  Lifter  by  a 
shop-truck. 

The  “Duplex”  and  “Lifter”  features  are 
plainly  labor-saving.  Furthermore,  the 
body-blanks  are  more  accurately  cut 
than  with  a  separate  Trimmer  and 
Slitter. 

A  most  modern  machine  for  can-makers. 


CAMERON  CAN  MACHINERY  COMPANY 


240  N.  Ashland  Ave. 


CHICAGO,  U.  S.  A. 


CANNED  FOODS 


On  your  shipping  cases  — and 
in  all  your  promotion— gain  the  sales 
value  of  this  widely  publicized  slogan 


UST  THINK  what  the  slogan 
"Save  the  Surface"  has  done  for 
the  Paint  and  Varnish  Industry, 
and  "Say  It  With  Flowers"  for 
the  Florists.  Now  Continental  has  pro¬ 
vided  the  Canned  Foods  Industry  with 
a  slogan  that  already  has  proved  to  be 
a  "natural "  —  ''Health  and  Freshness 
Sealed  in  Cans." 

Millions  of  housewives  who  have  been 
impressed  by  Continental's  Canned 
Foods  advertising  will  be  more  inclined 
to  buy  your  products  if  they  are  identi¬ 
fied  with  "Health  and  Freshness  Sealed 


in  Cans.  "There  are  many  ways  in  which 
you  can  use  this  slogan.  Get  it  on  every 
one  of  your  brand  labels  as  soon  as  you 
can.  And  shipping  cartons,  millions  of 
which  find  their  way  into  the  house¬ 
wives'  kitchens  as  delivery  containers, 
are  ready-made  billboards  for  display¬ 
ing  this  slogan. 

And  so,  if  everyone  will  actively  pro¬ 
mote  "Health  and  Freshness  Sealed  in 
Cans"  this  slogan  will  quickly  become 
a  powerful  selling  influence  that  will 
benefit  the  entire  Industry. 

It's  your  slogan.  Use  it! 


CONTINENTAL  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 
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THE  CANNING  TRADE 

Established  1878 

The  Journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 


NOW  they  have  designed  a  new  “set-up”  for  vol¬ 
untary  trade  agreement  procedure !  Let’s  hope 
that  men  will  do  voluntarily  what  they  would 
not  do  through  fear  of  industry  disgrace,  or  legal  pro¬ 
cedure,  under  Codes.  The  80  per  cent  to  90  per  cent 
decent  will  be  willing,  but  the  disreputable  fringe 
(under  Codes)  the  10  per  cent  to  20  per  cent  ennobled 
and  given  highest  honors  at  the  hands  of  the  Supreme 
Court  (See  Schechter  Case)  will  prove  the  stumbling 
block,  as  ever.  It  used  to  be  consdiered  that  laws  were 
made  to  curb  the  crooked,  but  that  is  out — it  is  uncon¬ 
stitutional! 

♦  *  * 

Canners’  associations  have  long  known  voluntary 
agreements — multitudes  of  unanimous  resolutions  over 
the  years,  by  local.  State  and  National  conventions — 
but  maybe  they  did  not  have  the  right  “set-up.”  They 
also  had  Codes  of  Ethics.  We  are  about  to  reap  the 
annual  fall  and  winter  crops  of  more  such  resolutions, 
as  canners’  conventions  are  just  on  the  horizon.  An 
orchid  to  the  body,  or  man,  who  can  devise  a  means 
of  enforcing  even  one  such  resolution,  for  one  week, 
or  for  even  a  day.  Who  killed  cock-robin  ? 

♦  *  ♦ 

There  is  some  question  as  to  the  right  to  use  sta¬ 
tionery,  labels  or  boxes  bearing  the  Blue  Eagle.  There 
need  be  none.  The  Government  retained  possession  of 
this  emblem  to  protect  it  against  abuse ;  but  the  Gov¬ 
ernment  lost  ownership  and  control,  at  the  hands  of 
the  Supreme  Court,  and  now  the  Eagle  is  a  free  agent, 
an  orphan  with  no  one  to  protect  it,  much  less  direct  its 
use.  The  day  may  come  when  that  insignia  will  be 
considered  a  badge  of  honor  and  an  assurance  of  hon¬ 
esty — if  the  Dishonorable  Fringe  do  not  prostitute  it 
in  the  meantime,  and  make  it  a  thing  despised. 

But  you  need  not  hesitate  to  use  up  any  supplies 
you  have  bearing  this  famous  bird.  It  is  still,  as  yet, 
an  honor  and  a  merit. 

♦  *  * 

The  vast  majority  in  all  industry  are  still -observing 
Code  regulations,  in  hours  of  labor,  wages  and  all  else. 
And  remember  our  industry  showed  a  very  high  com¬ 
pliance — 82  per  cent,  despite  the  vociferous  objections 
of  the  others. 


Note,  if  you  please,  that  the  preserving  industry  has 
had  the  Food  and  Drug  Administration  write  into  its 
enactments  their  Code  covering  “compounds,”  or  low 
grade  jams  and  preserves.  The  preservers  do  not  in¬ 
tend  to  lose  the  ground  gained  under  Codes,  and  that 
is  wise.  Now  let  that  industry  patrol  itself  and  hand 
over  for  punishment  any  who  violate  the  Pure  Food 
Law  in  this  respect.  Don’t  leave  it  all  up  to  the  food 
inspectors. 

♦  *  * 

Out  of  that  “rotten  chicken  case”  seems  to  have 
crawled  a  long  despised  and  apparently  thought  dead 
practice — ^the  premium  racket.  Oldsters  will  recall  the 
day  when  every  frugal  housewife  looked  for  a  fine 
cup-and-saucer  with  every  purchase  of  tea  or  coffee, 
and  they  will  probably  remember  that  the  gifts  in¬ 
creased  until  a  whole  tea-set  of  dishes  was  given  with 
a  pound  of  tea.  That  is  the  inevitable  result.  Our 
supply  men  will  recall  the  extremes  to  which  the  giv¬ 
ing  of  souvenirs  went,  at  every  Machinery  Show,  until 
the  Association  by  resolution  prohibited  all  souvenirs. 
That  had  to  be  done,  because  the  practice  had  run  to 
seed,  and  any  premium  scheme  will  always  end  in  that 
way.  Competition  drives  them  to  ridiculous  extremes. 

The  Editor  of  our  Better  Profits  will  not  like  this, 
because  he  has  explained  and  advocated  this  means  of 
increasing  demand  for  canned  foods.  But  it  is  a  bad 
practice,  and  ought  not  be  encouraged.  Under  Codes 
premiums  were  prohibited,  just  as  were  the  giving  of 
one  case  free  with  every  ten  bought  and  similar  stunts, 
and  which  had  proved  disastrous  in  all  cases.  Even 
trading  stamps  were  prohibited.  Now  the  whole 
wretched  flock  of  such  practices  promises  to  return. 
We  note  that  the  Premium  Makers  Association  has 
been  revived,  and  is  again  functioning.  And  well  they 
may,  for  once  premiums  are  started  they  soon  run  to 
extremes,  and  it  becomes  almost  impossible  to  stop 
giving  them. 

Nobody  ever  believes  that  anything  is  ever  given  for 
nothing.  They  know  that  the  cost  is  covered  some¬ 
where,  in  quantity,  or  in  quality,  and  too  often  in  both. 
All  very  well  to  attribute  or  charge  it  to  “advertising,” 
but,  if  the  public  ever  believes  that,  it  would  stop  run¬ 
ning  after  premiums.  They  want  something  for  noth¬ 
ing,  even  when  they  they  never  get  it.  If  that  thought 
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— something  for  nothing — were  out,  premiums  would 
fall  flat.  If  they  think  that  the  profits  on  the  article 
are  too  great  and  that  the  makers  or  sellers  are  merely 
giving  back  something  in  these  premiums,  they  will 
demand  that  the  selling  prices  be  cut,  and  that  direct 
saving  afforded. 

Years  of  experience  with  the  premium  racket  proved 
that  it  was  a  bad,  generally  dishonest  and  a  dangerous 
thing  to  do,  and  industry  abandoned  it.  They  were 
not  mistaken.  The  mistake  is  to  again  revive  this 
hoary  old  fraud,  for  it  will  react  upon  industry  again 
just  as  it  did  in  years  gone  by.  You  may  write  it  down 
as  true  “if  they  have  to  give  a  premium  to  sell  it,  it  is 
not  worth  the  price  asked.”  That  is  what  killed  it 
before,  and  that  is  what  will  kill  it  again.  Don’t  get 
caught  in  this  premium  net. 

t  *  * 

Instead  of  a  premium,  point  out  or  offer  to  give  the 
cash  saving,  in  this  way :  As  cold  weather  approaches 
every  human  instinctively  feels  an  urge  to  store  up 
foods  for  winter ;  it  is  the  prompting  of  Nature.  Take 
the  story  to  the  wholesalers,  and  through  them  to  the 
retailers,  that  the  pick  of  the  harvest  has  just  been 
safely  stored  in  bright,  safe  cans,  and  is  ready  for  the 
pantry  shelves.  Stock  your  pantry  with  cases  of  these 
fine  canned  foods  and  pocket  the  heavy  savings;  the 
safest,  the  freshest,  the  most  nutritious  foods  which 
money  can  buy,  and  the  most  economical — all  food,  no 
waste. 

Then  have  the  retailers  display  placards  of  assort¬ 


ments  : 

Retail  Price 

1  case  of  tomatoes . @  $2.00  24  cans  @  10c — $2.40 

1  case  of  corn . @  2.00  24  cans  @  10c —  2.40 

1  case  of  peas . @  2.00  24  cans  @  10c —  2.40 


1  case  of  lima  beans @  2.00  24  cans  @  10c —  2.40 

1  case  of  string,  beans  @  2.00  24  cans  @  10c —  2.40 


Total  $10.00  Total  $12.00 

The  prices  used  here  are  purely  arbitrary  but  they 
should  be  made  absolute  in  the  market  covered.  Have 
a  large  placard  prepared  for  the  retailers,  stating  in 
large  letters:  “We  will  deliver  these  five  cases  of  fine 
vegetables  (or  any  list  you  may  make  up,  and  don’t 
be  afraid  to  include  other  canner’s  products)  for 
$10.00.”  Or:  “We  will  deliver  them  for  $12.00,  and 
give  you  $2.00  in  cash.” 

Make  both  offers  on  the  same  card.  The  laugh  will 
arouse  interest,  and  cause  comment  and  bring  more 
customers  for  more  goods.  This  is  good  merchandis¬ 
ing  with  no  premium  backwash. 

Explain  to  the  retailer  that  a  case  on  the  pantry 
shelf  will  be  used  twice  as  quickly  as  would  happen  if 
she  bought  one  can  at  a  time.  The  family  that  may 
buy  24  cans  in  a  year  will  use  two  cases  (48  cans) 
and  more. 

Work  up  combinations  of  goods  that  will  attract 
attention,  including  milk,  meats,  fish,  fruits  and  vege¬ 
tables,  pricing  all  properly.  Don’t  be  afraid  to  put  in 
luxuries  nor  staples  like  baked  beans,  hominy,  etc. 
But  take  advantage  of  this  harvest  season,  and  the 
natural  urge  to  stock  up  against  winter  cold  and  snows. 


THE  CANNING  TRADE 

PUBLISHED  EVERY  MONDAY 
Arthur  I.  Judge,  Manager  and  Editor 
107  South  Frederick  Street,  Baltimore,  Md. 

Entered  at  the  Postoffice,  Baltimore,  Md.,  as  second-class  matter. 

Telephone  Plaza  2698 

The  Canning  Trade  is  the  only  paper  published  exclusively 
in  the  interest  of  the  Canned  Food  Packers  of  the  United  States 
and  Canada.  Now  in  its  fifty-eighth  year. 

Packers  are  invited  and  requested  to  use  the  columns  of 
The  Canning  Trade  for  inquiries  and  discussions  among  them¬ 
selves  on  all  matters  pertaining  to  their  business. 

Business  communications  from  all  sections  are  desired,  but 
anonymous  letters  will  be  igniored. 

Address  all  communications  to  The  Canning  Trade,  Bal¬ 


timore,  Md. 

TERMS  OP  SUBCRIPnON 

One  Year  -------  $3.00 

Canada  -------  6.50 

Foreign  -------  5.00 

Extra  Copies,  when  on  hand,  each  -  .10 


Advertising  Rates  Upon  Application 
Make  all  Checks  or  Money  Orders  payable  to 
The  Canning  Trade 


CONVENTION  DATES 

OCTOBER  14-15,  1935 — ^Food  &  Grocery  Chain  Store, 
Atlantic  City,  N.  J. 

OCTOBER  18-22,  1935 — Institute  of  American  Meat 
Packers,  Drake  Hotel,  Chicago,  Ill. 

NOVEMBER  4-5-6,  1935 — ^Wisconsin  Canners,  Annual, 
Schroeder  Hotel,  Milwaukee,  Wis. 

NOVEMBER  6-8,  1935 — ^Asso.  of  Pacific  Fisheries,  Del 
Monte,  Calif. 

NOVEMBER  21-22,  1935 — Indiana  Canners,  Annual, 
Claypool  Hotel,  Indianapolis,  Ind. 

DECEMBER  10-11,  1935  —  Ohio  Canners,  Annual, 
Hotel  and  City  to  be  decided  later. 

DECEMBER  12-13,  1935— Association  of  New  York 
State  Canners,  Annual,  probably  Hotel  Statler, 
Buffalo,  N.  Y. 

JANUARY  2,  1936 — Eastern  Shore  of  Virginia  Can¬ 
ners,  Annual,  Chesapeake  Hotel,  Cape  Charles,  Va. 

JANUARY  7-8-9,  1936 — Northwest  Canners,  Annual, 
New  Washington  Hotel,  Seattle,  Wash. 

JANUARY  19-25,  1936 — National  Canners,  Stevens 
Hotel,  Chicago,  Ill. 

JANUARY  19-25,  1936— National  Food  Brokers, 

Stevens  Hotel,  Chicago,  Ill. 

JANUARY  19-25,  1936 — Canning  Machinery  &  Sup¬ 
plies,  Meeting  and  Exhibit,  Stevens  Hotel,  Chicago, 
Ill. 

JANUARY  22,  1936 — National  Pickle  Packers,  An¬ 
nual,  Palmer  House,  Chicago,  Ill. 
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Co-Operative  Advertising 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 

"Better  Profits”,  an  expert  of  long  experience,  devotes  his 
articles  to  the  consideration  and  discussion  of  sales  questions 
in  an  effort  to  assist  you  better  market  your  ^oduction.  Your 
opinions  are  welcome  and  questions  invited. — Editor’s  Note. 


CO-OPERATIVE  ADVERTISING 

NCE  in  a  while  a  representative  of  some  very 
good  house  calls  on  a  buyer  and  says  with  an 
attempt  at  suppressed  earnestness : 

“You  know,  our  name  did  not  appear  on  the  Patman 
‘Pink’  sheet.”  Another  will  say  with  all  the  seriousness  he 
can  muster,  “You  know,  we  do  not  have  any  arrangements 
for  co-operative  advertising.” 

I  wonder  how  many  of  our  readers  are  of  the  same 
opinion,  namely  that  credit  should  be  given  for  not 
having  allowed  any  appropriation  for  co-operative  ad¬ 
vertising  to  chain  stores  and  groups  of  buyers  work¬ 
ing  together.  Second  thought  will  convince  apyone 
that  the  only  censure  to  be  reasonably  placed  at  the 
door  of  any  canner  or  manufacturer  allowing  chains 
“advertising  allowances”  might  be  such  censure  as 
could  be  safely  lodged  against  anyone  allowing  one 
class  of  trade  a  price  advantage  not  available  to  all. 
It  is  safe  to  say  not  many  are  in  such  a  predicament. 
True,  if  a  canner  sold  goods  at  a  few  cents  per  dozen 
less  to  the  buyer  for  a  large  outlet,  and  knew  when 
the  bargain  was  made  that  the  allowance  would  be 
treated  as  a  price  difference,  and  that  it  might  not  be 
largely  spent  for  advertising,  intimates  of  such  a  seller 
are  justified  in  feeling  one  doing  this  did  his  part  to¬ 
ward  breaking  down  an  arrangement  of  such  benefit 
to  canners  and  buyers  alike. 

One  Supreme  Court  decision  after  another  has  been 
handed  down  and  the  chaos  anticipated  in  the  distribu¬ 
tion  of  foodstuffs  has  not  materialized.  Interviewing 
the  salesman  for  a  firm  among  the  first  to  enter  into 
co-operative  advertising  agreements  with  customers  he 
told  me  his  firm  was  going  along  just  as  they  did  under 
more  strict  Governmental  regulation.  When  I  met  an¬ 
other  whose  principal  was  the  first  to  join  an  asso¬ 
ciation  working  under  a  marketing  agreement  I  asked 
him  if  his  firm  has  loosened  up  any  and  received  a 
negative  answer.  The  moral  is  that  those  believing  in 
the  support  of  co-operative  advertising  while  the  gov¬ 
ernment  was  in  all  businesses  are  still  of  the  same  opin¬ 
ion  now  as  then,  while  the  firm  which  sought  the  codes 
as  an  excuse  for  eliminating  advertising  allowances 
has  not  as  yet  decided  to  follow  the  lead  of  principal 
canners,  and  many  others  in  supporting  the  fastest 
growing  system  of  food  distribution,  the  Voluntary 
Chain, 

Since  the  codes  have  gone  the  way  of  all  flesh  we 
have  noticed  a  little  change  for  the  better,  however, 
from  the  standpoint  of  the  firm  doing  an  honest  job 
of  advertising  and  merchandising.  I  refer  to  the  fact 


that  what  were  apparently  iron-clad  agreements  among 
food  folks  not  to  do  certain  things  are  now  being  eased 
off  a  little  according  to  the  needs  of  each  individual 
situation. 

The  best  advice  I  can  give  any  canner  in  this  con¬ 
nection  is  that  you  be  careful  and  make  available  to 
all  in  the  same  classes  of  trade  the  same  trade  agree¬ 
ments.  If  you  have  no  budget  for  co-operative  adver¬ 
tising  you  had  better  get  one.  If  you  have  been  going 
along  feeling  that  you  were  going  to  arbitrarily  cut  out 
and  lop  off  all  advertising  allowances,  you  had  better 
give  up  the  idea.  Work  instead  toward  assurance  that 
the  money  you  appropriate  for  co-operative  advertising 
is  being  spent  wisely.  And  that  it  is  being  spent. 

A  short  time  ago  the  interstate  headquarters  of  a 
co-operative  advertising  set-up  was  attracted  by  the 
possibilities  for  gain  to  be  made  through  working  with 
the  branch  of  large  organization  located  in  the  same 
city  with  its  headquarters  office.  Funds  being  short  in 
the  treasury  you’d  be  surprised  to  learn  how  much 
money  was  requested  for  organization  purposes,  with 
the  promise  that  after  the  group  was  enrolled  under 
the  banner  of  the  co-operative  headquarters  money 
would  come  rolling  in.  If  the  promises  of  the  pro¬ 
moter  are  not  broken,  advertisers  helping  to  carry  this 
initial  burden  will  not  get  value  received  for  the  money 
they  spend. 

If  you  are  already  committed  to  some  plan  of  co¬ 
operative  advertising,  examine  it  closely.  Endeavor 
to  improve  on  it  if  you  can.  If  you  have  been  pretty 
strict  in  compelling  distributors  to  arbitrarily  fit  their 
plan  of  advertising  to  your  pattern  of  support,  loosen 
up  a  little.  It  will  pay  you  to  fit  your  plans  individually 
into  those  of  worthwhile  distributors  working  along 
lines  somewhat  different  from  the  average.  By  that 
I  mean  you  can  well  afford  to  spend  more  with  some 
jobber  than  your  general  plan  provides  if  you  feel  you 
will  get  an  adequate  return  on  your  investment.  For 
instance,  I  know  of  a  meat  packer  spending  over  a 
million  dollars  this  year  in  an  ambitious  advertising 
campaign.  The  schedule  as  first  arranged  did  not  in¬ 
clude  any  payments  to  co-operative  groups.  The  na¬ 
tional  advertising  was  supposed  to  carry  the  whole 
load.  Today  one  group  after  another  is  inquiring  about 
local  advertising  support.  So  far  it  has  not  been  given 
but  the  packer  is  weakening.  National  advertising  will 
not  do  a  complete  job.  Possibly  it  might  be  able  to  do 
this  from  the  standpoint  of  consumer  acceptance  but 
then  you  have  to  contend  with  the  friendship  or  an¬ 
tagonism  of  the  distributor.  We  are  all  facing  compe¬ 
tition,  when  our  competitor  contributes  toward  the  sup- 
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port  of  an  advertising  group  we  have  to  follow  suit  or 
loose  out  finally. 

If  you  have  only  a  limited  budget,  if  any,  for  adver¬ 
tising,  spend  it  or  spend  what  you  intend  to  at  the 
commencement  of  the  fall  selling  season.  You  may 
argue  that  you  have  never  done  this  and  that  your 
customers  do  not  expect  it.  The  fact  that  you  are  not 
supporting  advertising  of  your  product  by  advertising 
groups  does  not  matter.  Let  me  tell  you  of  a  case  in 
point.  Here  is  a  canner  enjoying  sales  of  about  eight 
thousand  cases  yearly  to  a  single  outlet.  Of  course  he 
has  competition  and  plenty  of  it.  This  canner  I  have 
in  mind  when  writing  his  future  order  mentioned  the 
fact  his  customer  had  a  co-operative  advertising  group 
and  suggested  that  while  he  had  no  appropriation  for 
advertising  he  felt  the  least  he  could  do  in  appreciation 
of  the  fine  support  he  had  received  each  year  was  to 
authorize  an  expenditure  of  seventy-five  dollars  for 
advertising.  Canner  after  canner  followed  him  in 
booking  future  orders  and  many  small  canners  did  not 
think  to  mention  their  willingness  to  assist  in  lighten¬ 
ing  the  advertising  load.  As  a  result  this  canner  con¬ 
tributing  has  the  edge  on  all  others  in  his  class.  In 
one  instance  a  better  piece  of  merchandise  has  been 
kept  in  the  background  of  first  distribution  from  job¬ 
bers  stock  because  the  packer  delivering  it  has  not 
contributed  toward  the  expense  of  advertising. 

I  do  not  mean  you  are  to  rush  to  distributors  with 
a  promise  to  do  more  than  may  be  reasonably  expected 
of  you,  nor  that  you  must  take  on  every  advertising 
schedule  presented.  In  a  city  where  I  am  acquainted 
a  new  voluntary  group  is  forming.  Soon  they  will  open 
their  advertising  campaign  with  a  four  page  news¬ 
paper  spread  in  two  papers.  One  and  a  half  pages  of 
this  are  to  be  paid  for  by  manufacturers.  Everyone 
ever  furnishing  any  supplies  to  the  jobber  sponsoring 
the  group  has  been  approached  for  a  substantial  con¬ 
tribution  toward  the  first  ad.  Inasmuch  as  the  jobbers 
contract  calls  for  the  retail  member  to  buy  at  least 
sixty-five  per  cent  of  private  label  merchandise  the  can¬ 
ner  packing  for  this  jobber  under  his  factory  brand, 
and  in  small  quantities,  would  be  foolish  to  spend  a 
great  deal  for  co-operative  advertising.  On  the  other 
hand,  the  factory  having  the  contract  for  private  label 
merchandise  should  contribute  liberally. 

As  a  rule  a  safe  plan  to  follow  in  determining  the 
amount  of  an  advertising  appropriation  for  co-opera¬ 
tive  advertising  is  to  allow  so  much  per  case.  Another 
is  to  determine  in  advance  the  types  of  advertising  you 
will  support  and  then  stick  to  your  first  plan  as  long 
as  possible  and  retain  the  friendship  of  your  distribu¬ 
tors.  For  instance,  if  you  are  sold  on  the  worth  of 
newspaper  advertising  and  not  so  much  on  the  value 
of  radio  campaigns,  allow  a  reasonable  amount  for  the 
first  advertising  activity  and  nothing  for  the  latter. 
At  least  not  until  some  valued  customer  shows  you 
where  it  will  be  worth  your  while  to  do  so.  All  rules 
are  made  to  be  broken,  you  know. 

If  you  have  not  been  allowing  appropriations  for  co¬ 
operative  advertising  and  do  not  intend  to  do  so,  what¬ 
ever  you  do,  do  not  go  about  with  a  holier  than  thou 
air  bragging  you  do  not  make  co-operative  advertising 
arrangements ! 


SOME  BEANS! 

HEN  the  frost  is  on  the  pumpkin,  and  the 
fodder’s  in  the  shock,”  in  other  words,  when 
fall  is  here  and  harvests  have  been  made,  then 
come  the  stories  of  the  tall  corn,  the  giant  pumpkin 
and  all  that  great  harvest  of  the  unusual  in  the  sea¬ 
son’s  output.  But  all  those  stories  were  dwarfed  this 
week  when  “Ned”  Woelper,  of  the  Young  Guards, 
brought  to  our  office  the  story  of  giant  Lima  Beans, 
and  Wax  Stringbeans  grown  and  sold  by  the  yard — of 
bean  not  beans !  And  the  story  is  backed  up  by  ocular 
evidence. 

On  our  desk  lies  a  green  lima  bean  pod,  slightly 
crescent  in  form,  measuring  just  short  of  15  inches  in 
length,  %  of  an  inch  in  thickness,  1%  inches  wide, 
weight  41/2  ounces — and  containing  15  normal,  well 
filled  out,  green  lima  beans.  They  are  edible  beans,  a 
half  dozen  such  pods  furnishing  enough  for  a  meal 
for  an  ordinary  family.  Hot  butter  beans!  You  are 
right.  They  are  more  than  that — ^they  are  beans  on 
the  mass  production  basis.  Because  this  pod  is  not 
just  a  “sport,”  an  abnormality  of  nature.  They  grow 
whole  crops  of  them  where  this  came  from.  That  is 
the  way  they  grow  in  that  country — and  it  is  not 
California  either. 

And  if  that  does  not  grip  you,  learn  that  they  grow 
wax  string  beans  to  the  length  of  more  than  8  feet; 
yes,  feet  not  inches.  The  beans  just  string  themselves 
out  to  huge  lengths,  the  while  retaining  all  the  outward 
appearance  of  the  usual  golden  wax  bean.  The  story 
that  canners  in  that  region  wish  to  can  these  wax 
beans  “Asparagus  Style”  is  not  true. 

The  beans  in  question  are  growing  on  the  farm  of 
William  M.  Rogers,  located  on  New  River,  about  12 
miles  out  of  Jacksonville,  North  Carolina.  Mr.  Rogers 
is  the  “It”  of  William  M.  Rogers  &  Company,  canned 
foods  brokers,  at  Wilson  and  Charlotte,  North  Carolina, 
big  “Bill,”  weighing  430  pounds,  and  known  to  many 
Conventionites,  as  he  regularly  attends  the  Chicago 
Convention.  He  is  a  big  man;  says  he  likes  to  do 
things  in  a  big  way,  but  does  not  explain  whether  or 
not  he  is  a  product  of  the  same  soil  as  grows  these 
mammoth  beans. 

The  story  is  that  he  bought  some  lima  bean  seed, 
wax  beans,  etc.,  turned  them  over  to  his  Negro  farm 
man;  the  garden  was  prepared  and  during  a  fishing 
trip  on  which  Ned  Woelper  was  his  guest  at  this  farm 
— and  hunting  preserve — the  beans  were  brought  in 
out  of  the  garden  with  no  realization — apparently,  of 
their  unusualness.  The  only  explanation  given  is  that 
they  just  grow  that  way. 

New  River,  on  which  this  hunting  and  fishing  pre¬ 
serve  is  located,  is  a  tributary  to  Pamlico  Sound,  the 
inland  waterway  used  by  coastwise  steamers,  and  is  a 
veritable  paradise  for  all  sorts  of  sea  foods,  ducks  and 
wild  game.  It  is  near  Wilmington  and  New  Bern, 
North  Carolina.  Mr.  Rogers  lives  at  Wilson. 

The  soil  is  unusually  rich.  Mr.  Rogers  is  wondering 
if  seed  from  these  plants  will  reproduce  in  like  manner 
if  planted  in  other  regions  of  the  country.  Later  on 
we  hope  to  show  a  photograph  of  the  bush  lima  bean 
plant  loaded  down  with  these  mammoth  lima  bean  pods. 

Now  you  tell  one,  if  you  think  you  can  match  this! 
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The  jets  cut  away  every  particle  of  dirt,  bac¬ 
teria  and  foreign  matter,  actually  chiselling 
out  moldy  and  rotten  spots,  yet  no  bruising 
or  tearing  of  sound  fruit  occurs. 


_Artistic 

lAMLS 


Mail  the  coupon  today  for  full  details  and 
your  copy  of  General  Catalog  No.  200  show¬ 
ing  all  new  and  modernized  machines  in  the 
Sprague-Sells  line. 


Modern  Canning  Equipment  for  ALL  Food  Products 


PLAIN. 

Varnished. 

Embossed. 


SPRAGUE-SELLS  CORPORATION 


Divtsion  of  FOOD  MACHINERY  CORPORATION 


HOOPESTON,  ILLINOIS 


MAIL  TODAY! 


SPRAGUE-SELLS  CORPORATION 
Hoopeston,  Illinois 


BALTlMORE,MD. 


Without  obligation,  send  me  full  details  of 
your  High  Pressure  Washer,  also  copy  of 
General  Catalog  No.  200. 


SPRAGUE-SELLS 

HIGH  PRESSURE  WASHER 


For  Tomatoes, 
Beets,  Potatoes, 
Fruit,  Apples, 
ei 


In  this  washer  a  roller  conveyor  turns  the  toma¬ 
toes  constantly  while  subjecting  them  to  the 
chiselling  action  of  penetrating,  needle-like  jets. 


The  results  produced  by  fine  jets  of  water  prop¬ 
erly  applied  under  terrific  pressure  are  start¬ 
ling.  Dozens  of  canners  found  last  season  that 
this  is  the  ideal  cleansing  method  for  fly  and 
larvae  infested  tomatoes  and  other  produas. 


MODERNIZE 

NEW- WAY 

LABELERS  and  CASERS 

ADJUSTABLE  LABELERS  -  ALL  CANS 

C— 1 2,  No.  1 2  to  6  oz.  tomato  paste 
C— 1 0,  No.  1 0  to  6  oz.  tomato  paste 
M— H,  No.  3  to  2  oz.  cans 

NEW-WAY  CANNING  MACHINES  CO. 

HANOVER,  PENNA. 

Distributors;  Leon  Savaria  53  W.  Jackson  Blvd.  Chicago.  H.  W. 
Brintnall  Co.,  San  Francisco,  Seattle  &  Los  Angeles.  Purdy  Patent 
Machinery  Co.,  George  St.,  London  N.W.l-England. 
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'GRAMS  of  INTEREST 


VACUUM  SEALING  BY  CAMERON 

EW  products  are  appearing  in  cans,  made  pos¬ 
sible  by  the  process  of  attaching  covers  in  a 
vacuum  chamber.  The  machine  developed  by 
Cameron  Can  Machinery  Company  to  do  the  work, 
double  seams  the  cover  to  the  filled  square  cans,  in  the 
vacuum  chamber  at  a  speed  of  60  cans  per  minute. 

The  cans  and  tops  are  fed  automatically  and  closed 
in  the  one  machine.  The  preclinching  machine  com¬ 
monly  employed 
with  Vacuum  Clos¬ 
ing  Machines  is  not 
required  with  this 
unit. 

The  Cameron  Can 
Machinery  Com¬ 
pany’s  No.  226  Vac¬ 
uum  Closing  Ma¬ 
chine  is  used  in 
connection  with 
vacuum  packing  of 
corned  beef  which  is 
now  being  packed  in 
a  sanitary  type 
square  can  and 
which  has  taken  the 
place  of  the  soldered  crimped  can  with  a  cap  hole. 

The  machine  is  designed  for  canning  room  service 
with  all  the  working  parts  running  in  a  bath  of  oil. 

*  *  * 

THE  ADJOURNED  annual  meeting  of  the  Pine¬ 
apple  Holding  Company  is  scheduled  to  be  held  at 
Honolulu,  T.  H.,  October  15th,  at  which  revised  plans 
for  dissolution  will  be  considered.  At  the  previous 
discussion  objections  were  raised  to  arrangements  for 
the  distribution  of  assets  but  a  new  plan  has  been  com¬ 
pleted  that  will  prove  acceptable,  it  is  believed. 

*  «  4c 

AMONG  THE  “GREEN  BAG”  appointments  of  the 
Mayor  of  Baltimore,  Howard  W.  Jackson,  is  our  own 
S.  Carle  Cooling,  Sales  Manager  of  the  National  Can 
Company,  as  a  member  of  the  City  Public  Improvement 
Commission.  All  of  those  in  our  industry  who  know 
Carle,  and  there  are  many,  know  his  ability  for  get¬ 
ting  things  done,  so  watch  Baltimore  improve  in  the 
very  near  future.  Congratulations  Fellow! 

*  *  4c 

ROBERT  D.  FREY,  well  known  in  canned  fruit  cir¬ 
cles  through  his  long  association  with  the  Central  Cali¬ 
fornia  Canneries,  Ltd.,  as  Sales  Manager,  has  engaged 
in  businessmen  his  own  account  as  a  broker  of  food 
products,  especially  canned  foods.  Offices  have  been 
opened  at  112  Market  Street,  San  Francisco,  Califor¬ 
nia,  under  the  name  of  Robert  D.  Frey  &  Company. 


AUDITORS  of  the  State  Division  of  Industrial  Wel¬ 
fare  have  collected  $155,975  in  piece  rate  adjustments 
for  workers  in  fruit  and  vegetable  canneries  in  Cali¬ 
fornia,  so  far  this  year,  it  is  announced  by  Mrs.  Mabel 
C.  Kinney,  chief  of  the  bureau.  The  collections  were 
made  so  that  the  minimum  wage  fixed  by  Federal  and 
State  agencies  would  conform.  The  sum  was  paid  to 
31,977  female  and  145  male  workers. 

*  *  * 

THE  MANY  FRIENDS  of  Millar  Sells,  Converse, 
Indiana,  will  be  very  pleased  to  know  that  he  is  stead¬ 
ily  improving  from  the  burns  he  received  some  time 
ago.  While  he  has  supervised  his  pack  from  a  wheel 
chair,  he  hopes  to  be  able  to  use  crutches  soon. 

*  *  4> 

SOUTHERN  SHELFISH  COMPANY,  Harvey, 
Louisiana,  has  purchased  the  C.  B.  Foster  Company 
property  on  Black  Bay,  which  will  be  used  for  oyster 
packing  after  repairs  have  been  made. 

4i  4i  * 

D.  S.  WHANG,  representing  the  M.  Furuya  Com¬ 
pany,  importers  and  exporters,  of  Los  Angeles,  Cali¬ 
fornia,  paid  the  San  Francisco  trade  a  visit  recently 
presenting  the  firm’s  lines  of  canned  crab  and  salad  oil. 

4!  41  4t 

WINCHESTER  CANNING  COMPANY,  Canal  Win¬ 
chester,  Ohio,  operated  by  F.  L.  (Fred)  Dutton,  Co¬ 
lumbus,  Ohio,  was  given  some  very  good  and  deserved 
publicity  by  the  Columbus  Dispatch  of  September  23rd 
when  over  a  half  page  of  space  was  devoted  to  illus¬ 
trations  and  explanations  of  its  corn  packing  opera¬ 
tions,  and  furthering  the  slogan  of  “Health  and  Fresh¬ 
ness  Sealed  in  Cans”  when  the  article  reads:  “Food, 
as  it  comes  from  the  farmers’  fields,  prepared  and  put 
into  cans,  cooked  and  made  ready  for  human  consump¬ 
tion — all  within  30  minutes.” 

4c  4i  * 

THE  HOME  of  George  A.  Hormel,  canner,  at  Los 
Angeles,  California,  was  entered  by  burglars  recently 
and  securities  valued  at  almost  $500,000  made  away 
with.  The  loot  will  mean  nothing  to  the  burglars,  how¬ 
ever,  the  securities  being  non-negotiable. 

*  *  * 

GILBERT  PHILIP  MAGGIONI,  President  of  L.  P. 
Maggioni  &  Company,  Savannah,  Georgia,  died  on  the 
evening  of  September  26th  as  the  result  of  a  heart 
attack.  Following  his  usual  custom  he  had  visited  the 
Elks  Home.  While  there  he  was  stricken.  Friends 
took  him  to  his  home  where  he  died  shortly  after  ar¬ 
rival.  Mr.  Maggioni  was  59  years  old.  He  is  survived 
by  his  wife,  two  step-sons,  two  step-daughters,  a  bro¬ 
ther,  Joseph  0.  Maggioni,  and  a  sister,  Mrs.  E.  Cofiero. 


No.  226  Vacuum  Closing  Machine 
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(  Continued  on  page  12) 
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^  CUT  Your  Operating  COSTS 

N  with  La  Porte  CONVEYORS. 

u 

F 

A  Let  us  help  you  solve  your  belt  pro- 

®  blems  by  using  our  belt  which  is  entirely 

U  sanitary  and  one  of  the  most  durable 

R  and  inexpensive  belts  on  the  market. 

E 

D  Made  of  best  galvanized  ribbon  steel 

B  in  any  length  and  practically  any  width 

Y  with  an  especially  strong  edge. 


LA  PORTE  MAT  8,  MFG.  COMPANY 

LA  PORTE,  INDIANA 


Steel 

Conveyor 


Here  is  the  answer: 

ROD  WHOLE  GRAIN 
CORN  WASHER 

to  can  CLEAN  Corn  with 
the  natural  corn  Flavor. 


THE  SINCLAIR-SCOTT  CO. 

BALTIMORE,  MARYLAND 


HAMACHEK  VINER  POWER  UNITS 


Write  for  descriptive 
circular  and 
full  particulars 


STEADY  SPEED 

For  the  maximum  efficiency  of  any  viner,  steady,  continu¬ 
ous,  controlled  speed  is  essential.  If  variations  in  the  load 
speed  up  or  slow  down  the  viner,  or  if  the  driving  speed  can¬ 
not  be  regulated  promptly  to  suit  the  varying  conditions  of  the 
crop,  large  and  important  losses  to  the  canner  and  grower  re¬ 
sult  from  the  quantity  of  peas  passing  from  the  viner  unhulled, 
or  broken  during  the  hulling  process.  A  large  flyball  gover¬ 
nor  with  rugged  parts,  self  oiling,  and  instantly  responsive, 
holds  the  speed  of  Hamachek-Waukesha  power  units  so  closely 
that  the  apron  roller  will  not  vary  one  r.p.m  from  no  load  to  full 
load. 

This  excellent  power  for  viner  drives  can  be  secured  at  a 
low  cost  with  these  power  units. 


FRANK  HAMACHEK  MACHINE  COMPANY 


KEWAUNEE 


SOLE  DISTRIBUTORS  OF  WAUKESHA  ■  ENGINED  VINER  POWER  PLANT 
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CROP  REPORTS 


TOMATOES 

STOCKLEY,  DEL.,  October  1,  1935— Crop  erratic. 
In  some  localities  great  difference  in  yield  is  noted; 
general  average  is  below  grade.  The  recent  storm  did 
not  do  so  great  damage  in  Northern  Maryland,  but 
Delaware  and  the  Eastern  Shore  of  Maryland  were  cut 
50  per  cent.  There  has  not  been  a  solid  day’s  run  in 
Delaware  since  the  big  rain  storm.  All  canneries  clos¬ 
ed  down  last  week  for  good  this  season.  Even  with 
the  greatly  increased  acreage  we  anticipate  a  smaller 
pack  than  last  season.  We  bought  on  the  open  market, 
raw  stock  at  prices  ranging  from  8c  per  basket  to  26c. 
We  never  made  a  whole  day’s  run  this  season. 

WILMINGTON,  N.  C.,  Setpember  25,  1935  — Our 
pack  was  finished  by  the  first  of  August.  Rain  in  this 
section  was  continuous  and  we  managed  to  pack  only 
100  cases  out  of  a  possible  500.  This  section  has  long 
been  a  truck  growing  area,  and  now  several  of  the 
larger  growers  are  contemplating  plants  to  handle  their 
surplus  acreage.  A  large  berry  grower  is  experiment¬ 
ing  with  frozen  products  and  the  section  generally  is 
becoming  canning-minded.  This  is  no  doubt  due  to 
the  recent  establishment  of  a  relief  cannery  here. 

TAHLEQUAH,  OKLA.,  September  27,  1935 — There 
were  about  125  acres  planted  but  not  a  can  put  up. 
Complete  failure,  weather  conditions  and  a  shower  of 
AID  breaking  down  the  moral  of  renter  and  a  great 
per  cent  of  land  owners,  and  entire  break  down  of  the 
laborer. 

PLEASANT  GROVE,  UTAH,  September  26,  1935— 
Crop  is  extremely  short  in  our  district  due  to  drought 
and  blight  conditions!  We  do  not  anticipate  more  than 
a  30  or  40  per  cent  normal  crop. 

BEANS 

BLYTHEVILLE,  ARK.,  September  24, 1935 — Green 
and  Wax:  Crop  will  be  short;  possibly  not  exceed  70 
per  cent  of  last  year.  No  contracted  acreage  for  fall 
pack  in  Ozarks  that  we  know  of.  Those  beans  that  will 
be  packed  will  come  from  fresh  market  planting.  Sea¬ 
son  dry  and  seed  would  not  germinate  during  planting 
time.  Expect  to  pack  only  sufficient  to  fill  our  con¬ 
tracts. 

CORN 

STOCKLEY,  DEL.,  October  1,  1935— Sweet:  Some 
sections  of  Maryland  have  an  average  crop  while  other 
immediate  localities  are  below.  Altogether  we  antici¬ 
pate  no  shortage. 


SPINACH 

BLYTHEVILLE,  ARK.,  September  24, 1935 — Plant¬ 
ing  late,  ground  too  dry  to  germinate  seed.  Some  acre¬ 
age  up  but  heat  killing  young  plants.  Pack  will  be 
short  unless  we  have  exceptionally  late  season. 

FRUIT 

LAHAINA,  HAWAII,  September  20,  1935  —  Pine¬ 
apples:  Average  same  as  1934.  Yield  probably  10  per 
cent  increase. 

*  *  * 

APPRECIATION — The  contributions  this  season 
have  been  splendid — large  in  number,  complete,  accu¬ 
rate,  and,  we  know  appreciated  by  our  big  family  of 
readers  everywhere.  This  ends  Crop  Reports  for  the 
1935  season,  and  we  sincerely  thank  all  of  you  for  this 
fine  cooperation,  and  we  feel  that  in  expressing  this  we 
are  voicing  the  thanks  of  all  readers. 

’CRAMS  OF  INTEREST 

(Continued  from  page  10) 

The  Savannah  Evening  Press  of  September  27th  com¬ 
mented  editorially  on  Mr.  Maggioni  as  follows :  “In  the 
death  of  Gilbert  Philip  Maggioni,  Savannah  has  lost  a 
citizen  in  whom  were  combined  business  genius  and  a 
great  fraternal  spirit.  He  was  president  of  an  enter¬ 
prise  founded  by  his  father,  which  developed  interna¬ 
tional  recognition  and  gave  employment  to  hundreds  of 
persons  in  Georgia,  South  Carolina  and  elsewhere.  To 
this  business  Mr.  Maggioni  with  singular  success  gave 
many  hours  each  day.  The  exacting  demands  of  com¬ 
merce,  however,  did  not  deter  Mr.  Maggioni  from  de¬ 
voting  considerable  time  to  the  fraternal  side  of  life 
as  manifested  through  the  Benevolent  and  Protective 
Order  of  Elks.  He  was  a  leader  in  Savannah  Lodge, 
and  had  the  unequaled  honor  of  being  thrice  elected  its 
exalted  ruler.  Its  charitable  affairs  found  him  a  ready 
and  generous  worker,  and  in  particular  did  he  delight 
in  fostering  those  enterprises  that  brought  pleasure  to 
the  less  fortunate,  especially  orphan  children.  The 
name  of  Phil  Maggioni  will  remain  green  in  the  marts 
of  trade  and  in  the  hearts  of  his  fellowmen.  His  was 
a  well  rounded  life,  and  the  demands  of  business  on  his 
time  and  energy  never  were  so  pressing  that  he  forgot 
or  failed  to  do  his  part  in  helping  others.  He  was  a 
remarkable  business  executive  and  a  good  Elk.” 

# 

SECRETARY  E.  M.  BURNS  announces  the  dates  of 
January  7th,  8th  and  9th  as  those  set  aside  for  the 
Annual  Meeting  of  the  Northwest  Canners  Association 
at  the  New  Washington  Hotel,  Seattle,  Washington. 
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SCENE  TAKEN  IN  OUR  FUSARIUM  WILT  TRIALS 
GARFIELD.  WASH. 


SCENE  TAKEN  IN  OUR  DRY-LAND  BEAN  TRIALS 
TROY,  IDAHO 


We  Wish  to  Thank 

our  Customers, 
Friends  and 
Competitors 

For  visiting  our  trial  grounds  this 
season  and  for  the  many  compli¬ 
mentary  statements  made  on  our 
work  in  producing  superior  seed 
stocks  of 

PEAS  and  BEANS 

WASHBURN-WILSON  SEED  CO. 

MOSCOW,  IDAHO 


I  SCENE  TAKEN  IN  OUR  PEA  TRIALS  AT  MOSCOW,  IDAHO 

! 

We  are  at  your  Service 

Ask  for  prices  and  information 
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With  Canned  Foods  Distributors 

The  Distributors^  Viewpoint 
By  “OBSERVER” 

JOBBERS  FILE  RATE  PROTEST  cents  in  less  carlots  on  eastbound  movement,  and  the 


A  CTING  on  behalf  of  wholesale  grocers  in  all  parts 
of  the  New  York  market,  and  leading  in  a  cam- 
/  \  paign  which  is  arousing  widespread  support 

among  wholesale  grocers  and  canners  throughout  the 
country,  the  New  York  Wholesale  Grocers’  Associa¬ 
tion  has  filed  a  protest  with  the  Shipping  Board 
against  increased  intercoastal  freight  rates  and 
charges,  and  requested  a  suspension  of  the  new  tariffs 
pending  a  hearing  by  the  Board. 

The  petition,  in  part,  reads  as  follows; 

II 

That  there  have  been  published  and  filed  by  the  In¬ 
tercoastal  Steamship  Lines  through  their  authorized 
agent,  R.  C.  Thackara,  two  tariffs  known  as  Eastbound 
Tariff  2C-S.  B.  1-7,  and  Westbound  Tariff,  IC-S.  B.  1-6 
and  also  two  tariffs  filed  by  the  Calmar  Steamship  Cor¬ 
poration,  known  as  Eastbound  Tariff  S.  B.  1-6  and 
Westbound  Tariff  S.  B.  1-5. 

III 

That  the  tariff  schedules  named  in  Paragraph  No.  2 
contain  items  publishing  certain  increased  rates  and 
charges  to  apply  for  the  transportation  of  numerous 
articles  of  food  for  human  consumption  between  points 
on  the  North  Atlantic  Coast  and  points  on  the  Pacific 
Coast  via  Intercoastal  Lines  through  the  Panama 
Canal,  in  either  direction,  which  items  are  enumerated 
in  Appendix  A,  attached  hereto  and  made  part  hereof. 

IV 

That  the  table  attached  hereto  shows  the  various  sub¬ 
stantial  increases  in  rates  in  which  your  petitioner  is 
interested,  in  that  the  increases  will  have  to  be  paid 
by  them,  and  that  nothing  in  the  evidence  submitted 
in  Intercoastal  Investigation,  1935,  1  U.  S.  S.  B.  B.  400, 
justifies  the  Intercoastal  Lines  in  increasing  their 
rates.  We  particularly  stress  the  increase  on  canned 
goods  westbound.  The  rate  on  this  particular  item 
was  increased  28.6  per  cent  while  the  minimum  weight 
was  increased  from  twenty-four  (24)  to  thirty-six 
(36)  thousand  pounds,  resulting  in  a  total  increase  of 
93.2  per  cent.  We  further  respectfully  point  out  that 
the  Calmar  Steamship  Corporation  had  in  effect  in 
1934,  on  canned  goods  eastbound,  a  rate  of  40c  per  one 
hundred  pounds  and  that  since  then  the  rate  has  been 
increased  to  5IV2C  per  one  hundred  pounds  or  28.6  per 
cent. 

The  appendix  “A”  filed  with  the  protest  comprises 
a  comparative  statement  of  intercoastal  present  and 
proposed  rates  of  principal  food  products. 

The  rates  applicable  to  canned  foods  cite  current 
rates  of  46V2  cents  per  100  pounds  in  carlots  and  72 


proposed  new  rates  of  51 cents  and  90  cents,  re¬ 
spectively.  On  westbound  movement,  current  rates  are 
40  and  62  cents  for  carlots  and  less-carlots,  respective¬ 
ly,  and  the  proposed  new  rates  are  511/^  cents  and  90 
cents,  respectively.  In  addition,  the  minimum  weight 
on  westbound  shipments  is  increased  from  24,000  to 
36,000  pounds  in  the  proposed  new  tariff. 

JOIN  CONFERENCE  COMMITTEE 

“r^EALIZING  the  vital  importance  of  the  work  of 
the  canners’  conference  committee,  in  view  of  the 
l\  sustained  and  powerfully-backed  efforts  to  im¬ 
pose  compulsory  government  grades,”  National- Ameri¬ 
can  Wholesale  Grocers’  Association  announced,  “Presi¬ 
dent  Terry  has  strengthened  the  committee’s  personnel 
by  adding  to  the  committee  Sherman  J.  Sexton,  presi¬ 
dent  of  John  Sexton  &  Co.,  Chicago,  and  Elmer  Hale, 
vice-president  Hale-Halsell  Company,  McAlester,  Okla. 

“Both  of  these  gentlemen  are  grocery  executives  of 
widest  experience  and  sound  judgment  and  represent 
houses  deeply  interested  in  preserving  the  undoubted 
benefits  of  brand  merchandising.” 

NEW  POST  FOR  FREY 

ALTER  A.  FREY,  president  of  Frey  &  Son, 
Inc.,  Baltimore  wholesale  grocers,  has  been  ap¬ 
pointed  chairman  of  National-American’s  job¬ 
bers’  efficiency  committee. 

Announcing  the  appointment,  M.  L.  Toulme,  secre¬ 
tary,  says:  “This  committee,  as  its  name  implies,  is 
constantly  studying  the  problems  of  costs  of  doing 
business  and  attempting  to  impress  upon  individual 
wholesale  grocers  the  necessity  of  knowing  their  own 
individual  operating  expenditures,  in  all  their  details. 
During  the  past  few  months,  this  committee  in  colla¬ 
boration  with  the  Research  and  Statistical  division  of 
Dun  &  Bradstreet,  Inc.,  gathered  figures  from  whole¬ 
sale  grocery  concerns  on  1934  operating  averages. 
These  figures  were  analyzed  by:  (a)  composite  coun¬ 
trywide  average;  (b)  operating  averages  by  sales  vol¬ 
ume  ;  and  (c)  operating  averages  by  population.  More 
recently  the  committee  has,  in  collaboration  with 
Policyholders  Service  Bureau,  Metropolitan  Life  Insur¬ 
ance  Company,  made  an  exhaustive  study  of  the  vari¬ 
ous  methods  of  compensating  wholesale  grocery  sales¬ 
men  and  that  report  will  be  ready  for  distribution  in 
the  very  near  future.  Many  wholesale  grocers  have 
already  requested  copies  of  this  study  and  these  will  be 
forwarded  within  the  next  week  or  ten  days. 


•October  7, 1935 


THE  CANNING  TRADE 


15 


Wanted  and  For  Sale 

This  is  a  page  that  must  he  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE  — FACTORIES 


FOR  SALE — Canning  Equipment  for  factory,  farm 
and  home.  Baker  Brothers,  Muscatine,  Iowa. 


CANKERS  ATTENTION— We  have  purchased  all 
machinery,  equipment,  supplies,  etc.,  of  the  Knoxboro 
Canning  Co.,  of  Knoxboro,  N.  Y.,  which  plant  packed 
peas,  beans  and  corn.  Complete  inventory  of  our  offer¬ 
ings  will  be  available  soon;  ask  us  for  copy.  We  buy 
for  cash  defunct  cannery  and  other  plants  and  con¬ 
tents.  Wolfrom  Canning  Machinery  Co.,  Syracuse, 
New  York. 


FOR  SALE— One  15  H.  P.,  D.  C.  Motor,  1100  R.  P.  M. 
Lot  of  Hangers;  Shafting;  Wood,  Steel  and  Cone 
Pulleys.  All  in  good  condition.  Priced  low  for  quick 
removal.  The  Canning  Trade,  107  S.  Frederick  St., 
Baltimore,  Md. 


WE  ARE  manufacturers  of  canning  machinery  and 
also  specialize  in  buying  and  selling  used  and  rebuilt 
canning  machinery.  Write  us  in  reference  to  what  you 
desire  to  buy  or  sell.  Catalogs  for  the  asking.  A.  K. 
Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FOR  SALE — One  Elspass  System  Fruit  and  Vege¬ 
table  Dehydrator  complete  with  trucks,  racks,  a  na¬ 
tional  horizontal  super  heater,  oil  burner,  blower  and 
oil  tank.  The  above  all  complete  with  piping  and  can 
be  seen  any  time  at  our  Fredonia  plant,  the  same  being 
installed  in  place  now.  Address  Box  A-2065  c/o  The 
Canning  Trade. 


FOR  SALE — Canning  Plant  located  at  Nottingham 
in  a  very  fertile  and  productive  section  of  Chester 
County,  Pennsylvania.  Fitted  to  can  corn  and  toma¬ 
toes,  large  acreage  available.  Can  also  get  acreage  of 
peas  and  beans.  Buildings  and  machinery  in  A1  con¬ 
dition.  Reason  for  selling  poor  health.  W.  Scott 
Silver,  Nottingham,  Pa. 


SITUATIONS  WANTED 


POSITION  WANTED — Cannery  Superintendent  at  present 
employed  in  one  of  the  largest  canneries  in  the  South  would 
like  to  locate  in  the  Northeast  or  California.  Over  15  years 
experience  in  the  organization,  building  and  operation  of  both 
vegetable  and  seafood  plants.  Address  Box  B-2045  care  The 
Canning  Trade. 


POSITION  WANTED — Young  man  25  years  of  age  seeking 
an  opportunity  to  learn  the  canned  foods  business  from  the 
bottom  up.  Will  work  for  small  wage  or  bear  own  expenses 
while  learning.  Reliable,  ambitious,  college  education.  Good 
references.  Address  Box  B-2051  care  The  Canning  Trade. 


POSITION  WANTED — Man,  35,  married,  wants  Managerial 
position  where  thorough  knowledge  of  farming,  canning  and 
business  methods  can  be  used  to  advantage.  Want  something 
permanent  in  or  around  Baltimore.  Edward  B.  Ady,  Catonsville, 
Maryland. 


POSITION  WANTED — College  woman,  M.  S.  bacteriologist 
and  chemist,  with  practical  experience  in  commercial  and  hos¬ 
pital  laboratories,  and  in  secretarial  work,  desires  permanent 
position.  Address  Box  B-2060  c/o  The  Canning  Trade. 


POSITION  WANTED — By  Superintendent.  Am  a  high 
grade  packer  of  all  fruits  and  vegetables  and  also  am  a  factory 
installer.  Best  of  references.  Will  go  anywhere.  Address 
Box  B-2063  c/o  The  Canning  Trade. 


WANTED  MACHINERY  position  wanted — chemist  with  four  years  experience 

in  the  canning  and  preserving  of  a  full  line  of  foods  desires  any 
WE  BUY,  sell,  trade,  and  live  canning  machinery,  position  with  future.  Address  Box  B-2064  c/o  The  Canning 
Let  US  have  a  list  of  your  surplus  equipment  as  well  as  Trade. 

requirements.  We  are  interested  in  complete  plants 
for  dismantling.  Let  us  handle  your  steam  jacketed 
kettle  requirements.  Ashley  Mixon  Co.,  Heart  of  the 
Ozarks,  Springfield,  Mo. 

HELP  WANTED 

YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 

1935  ALMANAC 

use  yours  for  all  canning  data 

WANTED — Experienced  Can  Maker.  State  qualifications, 
experience  and  salary  desired.  Address  Box  B-2061  c/o  The 
Canning  Trade. 

DERLINfHAPNAN 

WANTED — Experienced  Processor  able  to  pack  fine  quality 
Spaghetti,  Italian  style;  Pork  and  Beans,  oven  baked;  and  Red 
Kidney  Beans.  Give  experience  and  salary  wanted  in  first 
letter,  which  will  be  held  confidential.  Addi'ess  Box  B-2066 
c/o  The  Canning  Trade. 

DcANNINg\#  MACmNERY 

^Sitigie  UnHorJICdiHfOete  Canning  PHmt' 
BERLIN  CHAPMAN  CO.  BERLIN,  WIS. 
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The  Kyler  LABELER  and  BOXER 


For  economical,  hish  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  freedom  from  repairs  make 
them  the  most  profitable  machines  of  this  type  ever  built. 
KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout, 
with  working  parts  that  are  strong,  simple  and  accurate. 


Westminster  Machine  Works,  Westminster,  Md..  u.  s.  a. 


Domestic  Dietribntors — A.  K.  Robins  &  Company,  Inc.,  Baltimore,  Md. ;  Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. ;  J.  L.  Ferguson  Company,  Joliet, 
Illinois :  Berlin  Chapman  Company,  Berlin,  Wisconsin ;  Bellingham  Chain  &  Forge  Co.,  ^uth  Bellingham,  Wash. ;  Emmons  &  Gallagher,  Oakland, 
California.  Canadian  Distribntor — The  Brown  Boggs  Foundry  &  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  Manufacturers  for  Continental  Europe. 


THE  1935  DIRECTORY  OF  CAHNERS 

Now  Ready!  Enter  your  order  now  for  the  26th  edition.  Compiled  by  the  National  Cannera  Aaeociation, 
from  Statiatical  Reporta  and  aach  other  reliable  data. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 


National  Canners  Association, 


1739  H.  St.,  N.  W.  Washinston,  D.  C. 


PERSONAL  CHECKS  ACCEPTED 


LEONARD  SEED  COMPANY 

Seed  Growers  and  Breeders 

Peas,  Beans,  Sweet  Corn, 
Tomato,  Cucumber  and 
other  canners’  seeds. 


CHICAGO 


Superior  Stainless  Steel,  Monel,  Nickel 
and  Copper  tanks  and  coils  our  specialty. 


a** 


You  owe  it  to  yourself  by  protectins 
your  equipment  from  rust  by  usins  CMC 
Metallic  Coating.  Lowest  cost  per 
square  foot  of  coverage  than  the 
cheapest. 


CANNERS  SEEDS- 

If  you  need  any  seeds  for  Fall  delivery,  such  as  Beans, 
Cucumber,  Spinach,  Beet  and  Carrot,  we  hope  you  will 
write  us  for  prices. 

If  you  have  not  placed  your  order  for  everything  you 
wish  for  delivery  after  the  1935  crop,  please  write  us  and 
let  us  quote  you. 

D.  LANDRETH  SEED  COMPANY,  BRISTOL,  pa. 


BUSINESS  ESTABLISHED  1784 


151  YEARS  IN  BUSINESS 


COLONIAL  BOV  COPVIII* 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 


False  Prophets — ^Who  Reports  the  Market  Counts — ^The  Pea 
Pack  of  1935 — War  Seems  to  Be  On — What  Effect  It  May 
Have  Is  a  Guess — All  Canned  Food  Should  Advance. 

False  prophets — it  is  very  necessary  for  all 
sellers  of  canned  foods  to  know  and  to  understand 
the  sources  of  their  information  about  markets  and 
prices.  In  other  words,  it  depends  on  who  is  telling 
the  story.  Apparently  there  are  more  men  today  pos¬ 
ing  as  brokers  but  buying  the  goods  for  their  own 
account  than  ever  before.  We  have  always  understood 
that  it  is  unlawful  for  a  broker  to  buy  in  this  way, 
because  such  a  trader  becomes  a  jobber  and  not  a 
broker.  You  will  understand,  of  course,  that  they  buy 
the  goods  in  the  expectation  of  re-selling  them  at  high¬ 
er  prices,  and  pocketing  the  profit,  and  that  they  would 
not  so  buy  unless  they  believed  higher  prices  seemed 
certain.  If,  then,  in  addition  to  taking  the  goods  from 
their  clients  at  the  lowest  possible  market  price,  they 
exact  their  brokerage,  you  can  readily  see  at  what  a 
disadvantage  every  seller  is.  The  broker  is  your  sales¬ 
man,  or  is  supposed  to  be,  and  should  protect  you^ 
interests  by  seeking  and  securing  the  highest  price  ob¬ 
tainable,  and  be  it  said  for  the  legitimate  brokers  that 
they  operate  in  that  manner.  It  must  be  evident, 
therefore,  that  if  a  buying-broker  quotes  the  market 
he  does  so  with  his  own  advantage  in  view,  even  if  he 
does  not  deliberately  “bear”  the  market.  Much  of  the 
tomato  debacle  of  a  month  ago  came  about  from  this 
condition,  and  that  is  why  we  asked  you  if  you  knew 
where  your  goods  were  going.  The  point  is  important. 

THE  PEA  PACK — The  first  authentic  figures  on  the 
1933  pea  pack  have  just  been  issued  (October  2nd)  and 
they  are  interesting  reading.  Here  they  are  as  put  out 
by  the  National  Canners  Association : 

The  pack  of  green  peas  in  the  United  States  during  1935 
totaled  23,693,495  cases,  all  sizes,  or  the  equivalent  of  24,614,120 
cases,  basis  24 /2s. 

This  report  is  based  on  reports  from  all  but  seven  of  the  295 
firms  packing  peas  this  year.  The  pack  of  these  seven  firms, 
all  of  which  were  small  operators,  has  been  estimated  and  in¬ 
cluded  in  the  total. 

You  will  note  that  we  have  revised  the  table  showing  carry¬ 
over,  pack,  stocks,  and  shipments  which  was  issued  September 
25  with  the  detailed  report  of  September  1  stocks.  This  revised 
table  appears  on  the  second  page  of  this  report. 

For  the  benefit  of  those  who  wish  to  compare  this  year’s 
operations  to  date  with  those  of  1934,  we  have  compiled  the 
following  table  which  shows  the  carryover,  pack,  September  1 
stocks,  and  shipments  during  June,  July,  and  August  for  each 


of  the  years,  1934  and  1935.  The  totals  in  this  table  for  1934 
differ  somewhat  from  those  issued  in  our  report  of  September 
19,  1934,  because  of  additional  reports  received  after  that  report 
was  issued. 

Stocks  of  peas  on  September  1  this  year  were  nearly  twice 
as  large  as  those  a  year  earlier  which,  of  course,  is  to  be  ex¬ 
pected  because  of  the  great  increase  in  pack.  It  is  significant 
to  note,  however,  that  shipments  during  the  first  three  months 
of  the  season  were  about  a  million  cases  larger  this  year  than 
for  the  corresponding  period  last  year. 

We  want  to  take  this  opportunity  to  thank  each  of  you  for 
your  splendid  cooperation  in  enabling  us  to  compile  this  report. 

Yours  very  truly,  Carlos  Campbell. 


CANNED  PEAS:  PACK,  STOCKS  AND  SHIPMENTS 


1934 

Carryover  .  349,290 

Pack  . 15,359,633 

Total  Supplies . 15,708,943 

Stocks  September  1 .  7,725,405 

Shipments  June,  July,  and  August .  7,983,438 


1935 

270,544 

23,693.495 

23,964,039 

14,922.975 

9,041,064 


COMPARISON  OF  1934  AND  1935 


1934  Pack  1935  Pack 

Actual  Standard  Actual  Standard 
State  Cases  Cases  24/2  Cases  Cases  24/2 

Maine  .  208,928  211,397  262,842  268,803 

New  York  .  1,102,059  1,124,099  1,901,198  1,963,715 

Maryland  .  1,610,465  1,657,210  2,386,905  2,495,623 

Del.  and  N.  J .  374,562  383,708  598,111  637,318 

Pennsylvania  .  355,354  363,589  415,712  429,777 

Ohio  .  156,033  155,452  420,263  432,003 

Indiana  .  259,994  262,391  782,045  805,665 

Illinois  .  183,796  184,153  946,488  958,714 

Michigan  .  609,149  643,874  759,145  782,108 

Wisconsin  .  6,558,083  6,742,908-  7,114,445  7,333,002 

Minnesota  .  536,175  528,069  2,184,578  2,328,596 

Montana  .  230,083  238,837  255,923  262,966 

Idaho  and  Utah .  1,289,066  1,310,449  2,163,338  2,220,172 

Wash,  and  Oregon  817,139  839,797  1,840,021  1,081,719 

Other  States  .  1,068,767  1,095,627  1,662,481  1,713,939 


Total  . 15,359,653  15,741,569  23,693,495  24,614,120 


You  can  have  a  lot  of  fun  studying  who  helped  the 
little  better  than  50  per  cent  increase  over  last  year, 
and  where  it  was  made. 


The  interesting  thing  right  now  is  that  war  seems 
to  have  broken  out,  with  Italy  going  after  a  strip  of 
the  earth  that  no  nation  in  four  thousand  years  would 
have  as  a  gift,  with  the  reputed  danger  that  other  na¬ 
tions  will  be  involved.  War  always  means  a  drain  upon 
food  supplies,  and  canned  foods  are  in  the  forefront  of 
this  demand.  What  may  happen  to  them  cannot  be 
said,  but  at  least  all  evidences  of  weakness  in  market 
prices  will  now  disappear. 

The  market  had  just  settled  to  a  comfortable  nor¬ 
malcy,  with  confident  buying  gaining  every  day ;  scarci¬ 
ties  were  showing  up  where  previously  surpluses  were 
predicted.  Fancy  corn,  fancy  peas,  in  fact  fancies  in 
general  are  scarce  and  wanted.  And  now  war  may 
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throw  the  market  into  a  fever.  The  first  effects  will 
be  a  drop  in  prices  and  an  apparent  panic;  but  don’t 
be  deceived,  a  reaction  will  soon  set  in  and  prices  will 
go  booming.  This  will  be  particularly  true  if  the  other 
Nations  of  the  League  attempt  to  enforce  their  rulings 
against  the  aggressor,  because  they  will  need  supplies, 
and  we  presume  they  would  not  come  under  the  war 
shipment  prohibition,  as  they  are  not  at  war,  but  try¬ 
ing  to  prevent  war. 

Canned  foods  could  hardly  be  in  better  condition  for 
an  upheaval  of  this  kind  than  they  are  now.  So  the 
industry  can  be  an  interested  spectator,  and,  it  being 
a  seller’s  market  now  beyond  any  question,  an  inde¬ 
pendent  spectator. 

Tomatoes  sagged  a  little  last  week,  but  have  gone  up 
again  this  week  and  may  be  expected  to  continue  going 
up.  All  goods  are  firm  and  demand  well  up  to  normal. 

NEW  YORK  MARKET 

Steady  Market — Shortages  Instead  of  Surpluses  in  Some  Lines 
— Canada  May  Become  a  Purchaser — ^Tomatoes  Firm — Stan¬ 
dard  Peas  Plentiful,  Fancy  Scarce — Maine  Fancy  Corn  Being 
Pro-Rated — Armour  Distributing  Groceries — Pears  Show  More 

Strength — Peaches  Quiet — Jap  Pack  Curtailed — Chains 
Moving  Canned  Foods. 

By  “New  York  Stater’’ 

Special  Correspondent  of  “The  Canning  Trade” 

New  York,  October  3, 1935. 

HE  SITUATION — Canned  foods  markets  showed 
a  steady  undertone  during  the  past  week,  with  the 
trade  chiefly  concerned  in  checking  deliveries  of 
1935  packs,  and  in  getting  out  to  their  retail  customers 
canned  foods  sold  to  the  retail  trade  against  the  new 
season’s  packs.  The  spot  situation  underwent  little 
important  change  during  the  period,  and  prices  in  gen¬ 
eral  were  well  maintained. 

THE  OUTLOOK — ^With  short  deliveries  against  fu¬ 
ture  contracts  on  a  number  of  items,  the  canned  foods 
picture  for  the  future  has  again  changed.  Buyers  who 
a  few  short  weeks  ago  were  disdainful  of  spot  offer¬ 
ings,  feeling  that  material  surpluses  would  ensue  after 
the  close  of  the  1935  canning  season,  have  been  com¬ 
pelled  to  radically  revise  their  views  on  the  situation. 
It  is  now  expected  that  the  latter  part  of  October  will 
witness  the  development  of  a  substantial  inquiry  for 
spot  canned  foods,  with  distributors  rounding  out  their 
inventories  to  carry  them  over  the  balance  of  the  year. 

CANADIAN  MARKETS— Possible  Canadian  buy¬ 
ing  of  American  tomatoes,  corn,  and  peas  on  a  broader 
scale  is  indicated  by  reports  from  the  Dominion  regard¬ 
ing  curtailed  production  of  these  staples  by  Canadian 
canners  this  year.  The  strength  of  the  Canadian  mar¬ 
ket  is  indicated  by  the  fact  that  standard  corn  at  To¬ 
ronto  commands  $1.00  per  dozen  in  the  jobbing  market, 
with  standard  tomatoes  holding  at  85  cents  for  2l^s. 

TOMATOES — Offerings  of  new  pack  southern  toma¬ 
toes  for  prompt  shipment  are  not  excessive,  and  the 
market  is  showing  a  steady  tone.  Packers  quote  the 
market  at  42V^  cents  for  Is,  621/^  cents  for  2s,  87l^ 


to  90  cents  for  2i/^s,  95  cents  for  3s,  and  $2.75  and  up 
for  10s.  While  these  prices  are  higher  than  the  lows 
for  the  season,  many  canners  apparently  believe  that 
further  price  appreciation  is  in  sight,  and  are  inclined 
to  withhold  offerings  until  later  on  in  the  season.  Cali¬ 
fornia  and  midwestern  packs  continue  firm,  with  coast 
packers  offering  standards  at  90  cents  for  2i/>s  and 
$3.00  for  10s,  with  fancy  solid  pack  at  $1.35  for  21/28 
and  $4.00  for  10s,  all  F.  O.  B.  common  shipping  point. 

PEAS — Offerings  of  standards  are  still  reasonably 
plentiful,  at  unchanged  prices,  but  the  market  for  fancy 
stock  continues  to  show  strength,  under  the  influence 
of  extremely  limited  offerings.  Fancy  2  sieve  sweets 
are  held  firm  at  $1.50  by  Wisconsin  canners,  with  4 
sieve  at  $1.35,  and  standard  Alaskas  offered  at  85  cents, 
all  F.  O.  B.  cannery.  Southern  new  pack  early  Junes 
are  still  available  as  low  as  65  cents  at  canneries,  al¬ 
though  many  canners  are  unwilling  to  book  under  671/2 
to  70  cents. 

CORN — Prominent  Maine  canners  are  out  this  week 
with  announcement  of  pro  rata  deliveries  on  1935  pack 
fancy  corn.  Fancy  Crosby  appears  scarcest,  with  de¬ 
liveries  on  the  No.  1  size  running  as  low  as  35  per 
cent.  Some  of  the  packers,  however,  are  delivering  100 
per  cent  on  most  sizes  and  grades.  Standard  corn  has 
been  in  but  limited  demand  during  the  week,  with  721/2 
cents  bottom  on  prompt  shipment  offerings.  Fancy 
Maine  Golden  Bantam  is  still  available  at  $1.00  to  $1.10 
per  dozen,  cannery,  according  to  brand.  Western  can¬ 
ners  are  apparently  showing  stiffer  price  views  than 
their  colleagues  in  the  Tri-States  and  hold  standard  at 
an  inside  price  of  80  cents,  factory. 

ARMOUR  IN  MARKET — Considerable  interest  is 
shown  in  the  canned  foods  trade  in  reports  that  Ar¬ 
mour  &  Co.,  who  were  compelled  under  the  terms  of 
the  consent  decree  entered  into  some  12  or  13  years 
ago,  to  divest  themselves  of  their  wholesale  grocery 
operations,  are  entering  the  canned  foods  trade  on  a 
fairly  broad  scale  this  year,  distributing  products  not 
directly  related  to  the  meat  packing  industry.  Whole¬ 
sale  grocers  are  understood  to  have  called  this  situa¬ 
tion  to  the  attention  of  the  Department  of  Justice,  and 
early  developments  are  looked  for. 

SALMON — The  advance  in  fancy  red  Alaska  sal¬ 
mon,  recently  rumored  to  be  pending,  is  not  yet  a  real¬ 
ity,  and  fair  buying  for  coast  shipment  is  reported  on 
the  basis  of  $2.35  per  dozen,  F.  0.  B.  Seattle,  for  fav¬ 
ored  brands.  Pinks  continue  to  offer  at  $1.10  for  Coast 
shipment,  while  chums  are  unchanged  at  $1.00  per 
dozen,  F.  0.  B.  Seattle.  Stocks  of  reds  held  by  pack¬ 
ers  are  unusually  small  for  this  season  of  the  year,  and 
an  early  price  advance,  possibly  carrying  the  market 
to  the  $2.50  level,  would  not  come  entirely  as  a  surprise 
to  traders  in  this  market. 

PEARS — Recent  offerings  of  new  pack  Bartlett 
pears  at  price  concessions  appear  to  have  attracted 
sufficient  buying  to  absorb  most  of  the  off-priced  offer¬ 
ings,  and  this  week’s  market  is  showing  more  strength. 
California  canners  hold  standard  2V2S  firm  at  $1.45 
per  dozen,  with  choice  quoted  at  $1.70  per  dozen,  and 
fancy  at  $1.90  and  upwards.  Buyers,  who  had  been 
holding  off  the  market  in  anticipation  of  a  possible  gen¬ 
eral  decline,  are  now  showing  more  willingness  to  book. 
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but  are  still  demanding  concessions.  It  is  expected 
that  the  market  will  require  a  little  time  for  complete 
stabilization  on  the  basis  of  the  firmer  price  schedules. 

PEACHES — Little  activity  is  noted  currently  in  the 
market  for  cling  peaches  for  coast  shipment.  Recent 
resale  trading  here  at  concessions  from  the  Coast  basis 
tended  to  undermine  the  market  position  somewhat, 
and  buyers  are  standing  by  pending  further  develop¬ 
ments  before  making  additional  commitments.  Quo¬ 
tations  on  coast  shipment  stocks  remain  unaltered. 

GRAPEFRUIT — New  pack  Florida  grapefruit  has 
sold  in  good  volume,  and  with  the  new  crop  damaged 
10  per  cent  or  more  as  a  result  of  the  recent  hurricane, 
the  outlook  for  the  coming  pack  is  likewise  rather  bull¬ 
ish.  Canners  are  now  generally  firm  at  a  minimum  of 
$1.10  per  dozen  for  fancy  No.  2s,  F.  0.  B.  Tampa,  with 
unsold  stocks  in  first  hands  of  but  moderate  proportion. 

JAP  PACK  CURTAILED— A  report  to  the  Depart¬ 
ment  of  Commerce  from  Tokyo  indicates  a  sharp  drop 
in  the  1935  salmon  pack  in  Nippon.  Total  production 
for  the  year  is  given  as  1,263,349  cases  by  the  Japanese 
Tinned  Foods  Association.  This  is  a  reduction  of  more 
than  1,000,000  cases  from  the  record  pack.  The  sig¬ 
nificance  of  this  development  lies  in  the  potentially 
broader  markets  for  American  canned  salmon  from 
countries  which  last  year  bought  more  heavily  of  the 
Japanese  pack. 

CHAINS  MOVING  CANNED  FOODS— Chain  store 
distributors,  who  were  fairly  heavy  buyers  of  new  pack 
canned  foods  at  the  recent  low  point  in  the  market, 
have  been  featuring  these  lines,  particularly  tomatoes 
and  peas,  at  extremely  low  prices.  While  the  chains 
have  in  most  instances  sold  at  a  small  advance  over 
cost,  many  of  the  current  sales  are  being  run  at  con¬ 
siderably  less  than  replacement  costs.  It  is  reported 
that  a  substantial  increase  in  canned  foods  consump¬ 
tion  has  been  brought  about  by  these  low-priced  offer¬ 
ings.  Stocks  have  been  moving  out  so  heavily,  it  is 
added,  that  the  chains  will  probably  continue  to  be 
heavy  buyers  in  the  open  market  over  the  remainder 
of  the  year,  to  replenish  depleted  inventories. 

CHICAGO  MARKET 

Cool  Weather  and  Light  Frost  Throughout  District  of  Middle- 
west — General  Market  Firm,  War  Markets  Dominant  Topic — 
Tomato  Prices  Firm,  Pumpkin  Pack  Short — Chicago  Shipping 
Soy  Bean  Meal  to  Europe — National  Grocery 
Committee  Formed. 

By  “Illinois” 

Special  Correspondent  of  ‘‘The  Canning  Trade" 

Chicago,  Ill.,  October  4,  1935. 

The  weather — Last  week’s  report  made  refer¬ 
ence  to  chilly  mornings  and — it  did  prove  to  be  a 
harbinger  of  King  Frost.  Light  frosts  have  fallen 
throughout  various  districts  of  the  middlewest  and 
while  no  great  damage  has  been  recorded,  certain  sec¬ 
tions  have  been  hit  hard. 


GENERAL  MARKET  —  The  Mediterranian-East 
African  War  situation,  with  the  possibility  of  sales  of 
food  and  supplies  to  Italy,  constitute  one  of  the  domi¬ 
nant  topics  discussed  in  this  market. 

This  plus  general  activity  and  a  more  than  season¬ 
able  movement  of  all  groceries  in  and  through  dis¬ 
tributing  lines,  makes  for  a  well-founded  situation. 

One  of  the  large  Indiana  Canners  located  in  the 
Southern  part  of  that  State  who  usually  is  rather  bear¬ 
ish  in  his  bulletins  advised  the  trade  under  September 
30th  as  follows: 

“The  danger  from  the  big  record-breaking  pack 
of  canned  foods  of  all  kinds  which  we  all  expected 
and  feared  so  much  early  in  the  season,  cannot  be 
made,  because  the  yield  per  acre  in  most  sections 
of  the  country  is  not  more  than  60  per  cent  of  a 
five-year  average.” 

TOMATOES — This  item  still  occupies  the  spotlight, 
although  the  volume  has  eased  off  considerably  the  past 
ten  days.  Canners  throughout  this  section  are  holding 
firm.  70c  F.  0.  B.  for  No.  2  tin  standards  is  the  bot¬ 
tom  in  Indiana  and  Ohio,  with  most  of  the  canners 
holding  for  more  money.  One  of  the  outstanding  fea¬ 
tures  of  the  general  tomato  situation  is  the  already 
scarce  supply  of  No.  2  and  No.  21/0  fancy  tomatoes. 
No.  2  and  No.  21/2  special  extra  standard  tomatoes,  and 
there  is  a  good  call  for  these  better  qualities. 

TOMATO  PUREE — Heavy  buying  has  been  noted 
in  this  item  and  all  available  lots  have  been  purchased 
by  large  interests  at  $3.50  F.  0.  B.  factories  in  Indi¬ 
ana,  Ohio,  and  Illinois.  Those  who  some  months  ago 
said  that  the  market  on  puree  would  reach  $4.00  be¬ 
fore  the  packing  season  was  over,  are  very  like  to 
“prove  their  case.” 

PUMPKIN — Next  to  tomatoes,  the  golden  pumpkin 
of  Hallowe’en  and  Thanksgiving  time  has  shown  the 
most  activity.  Authorities  maintain  that  the  pumpkin 
crop  throughout  this  section  will  be  the  lightest  in 
many  a  long  year.  It  has  been  further  stated  that  the 
crop  will  not  exceed  25  per  cent  of  normal.  Something 
happened  to  the  pumpkin  crop  this  year.  Canners  gen¬ 
erally  have  withdrawn  from  the  market  and  it  is  diffi¬ 
cult  to  obtain  quotations.  We  would  call  the  general 
asking  prices  today — No.  21/2  pumpkin  at  80c  factory. 
No.  10  pumpkin  at  $3.00  factory. 

CORN — A  good  demand,  surprising  in  its  general 
volume  and  broad  character,  has  prevailed.  The  mar¬ 
ket  can  well  be  said  to  be  firmer.  70c  lots  of  No.  2 
standards  are  by  no  means  plentiful.  No.  10  tin  corn 
of  all  grades  is  already  scarce.  Fancy  whole  grain, 
both  yellow  and  white  are  hard  to  locate.  A  good  de¬ 
mand  for  No.  2  fancy  Golden  Bantam  corn  at  prices 
ranging  around  90c  has  been  noted  and  No.  2  tin  fancy 
Country  Gentleman  corn  at  92^2  to  95  cents. 

PEAS — The  demand  is  confined  to  small  lots  but  a 
steady  run  of  those  small  orders,  keeps  interest  alive. 
Since  the  report  became  known  that  No.  10  tin  peas 
were  in  small  supply,  added  interest  has  been  seen 
particularly  in  such  grades  as — No.  10  tin  extra  stan¬ 
dard  No.  3  Alaskas,  No.  10  tin  extra  standard  No.  5 
sweets.  No.  2  tin  standard  peas  of  popular  price, 
around  75c  F.  0.  B.  factory,  are  getting  well  cleaned 
up. 
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GREEN  AND  WAX  BEANS— A  little  firmness  is 
creeping  into  these  two  items  with  the  result  that  70c 
delivered  Chicago  is  about  the  lowest  out  of  the  middle- 
west  on  a  No.  2  standard  cut  green  with  75c  delivered 
on  No.  2  tin  standard  cut  wax.  No.  10  tins  have  not 
been  in  demand  of  late. 

GRAPEFRUIT — Two  or  three  grapefruit  canners 
have  visited  this  market  during  the  past  week.  All 
seem  to  be  a  unit  in  the  thought  that  there  will  not 
be  too  much  fruit  in  Florida  this  coming  season  and 
that  the  canner  who  would  sell  today  No.  2  fancy 
hearts  at  $1.05,  is  taking  a  very  long  chance  and  a 
dangerous  one.  The  trade  as  a  whole  are  content  to 
await  developments  and  not  enter  into  any  future  com¬ 
mitments.  The  fruit  promises  to  be.  of  much  larger 
size  this  season  and  this  plus  the  fact  that  third-grade 
fruit  will  be  shipped  fresh  means  that  the  cost  of  pack¬ 
ing  grapefruit  juice  will  be  much  higher  than  last 
season. 

CALIFORNIA  FRUITS — The  fruit  line  is  marking 
time.  There  is  no  heavy  buying.  Canners  in  Califor¬ 
nia,  however,  are  extremely  busy,  shipping  contracts 
and  buyers  are  accepting  of  such  deliveries  and  not 
asking  for  delayed  shipments  as  formerly.  That  is 
taken  as  a  good  omen.  A  steady  movement  means — 
steady  market.  Peaches  can  be  purchased  at  former 
opening  less  2l^  per  cent  trade  discount  and  in  a  few 
instances  5  per  cent. 

CHICAGO  A  PORT — Charters  were  closed  last  week 
for  two  more  steamers  to  take  on  full  loads  of  soya 
bean  meal  at  Chicago  for  movement  direct  to  Europe. 
This  further  proves  the  statement,  made  in  this  col¬ 
umn  last  week  that  Chicago  was  really  a  Port  of  Call 
for  foreign  vessels. 

THE  NATIONAL  FOOD  AND  GROCERY  CON¬ 
FERENCE  COMMITTEE — Chicago  is  wondering 
what  this  newly  formed  committee  is  going  to  do. 
From  reports  at  hand,  it  will  serve  as  a  celaring  house 
for  the  industry — not  only  for  Legislative  matters,  but 
for  general  trade  problems.  That  would  be  fine  and 
everyone  would  welcome  it  but  apparently  this  com¬ 
mittee  is  made  up  of  the  same  men  that  obstructed  and 
defeated  many  of  the  worthwhile  plans  suggested  when 
the  Code  Meetings  were  being  held.  Chicago  wonders 
just  what  can  be  done  with  these  irreconcilables.  Mr. 
McLaurin  of  the  U.  S.  Wholesale  Grocer  Association 
was  the  only  progressive,  but  he  declined  to  be  on  the 
committee.  Then,  where  are  the  brokers  ?  If  that  new 
committee  is  to  properly  function  and  to  properly  rep¬ 
resent  the  majority  of  the  food  producers  throughout 
the  country,  the  suggestion  is  offered  that  the  commit¬ 
tee  first  place  its  own  house  in  order.  This  committee 
should  also  keep  uppermost  in  mind  that — A  HUN¬ 
DRED  BUYERS  ARE  BETTER  THAN  ONE 
BUYER. 
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GULF  STATES  MARKET 

Shrimp  Operations  Undergoing  Seasonable  Slump — Cool  Wea¬ 
ther  Boosting  Sale  of  Oysters,  Demand  Exceeding  Supply — 
Fishermen  Organize. 

By  “Bayou” 

Special  Correspondent  of  "The  Canning  Trade” 

Mobile,  Ala.,  October  4,  1935. 

HRIMP — The  shrimp  situation  from  a  production 
standpoint  has  not  changed  and  the  canners  con¬ 
tinue  to  operate  in  low  gear,  due  to  the  scarcity 
of  shrimp  in  this  section.  Other  sections  may  be  get¬ 
ting  ’em,  but  they’re  mighty  scarce  here.  September 
was  a  slow  month  for  the  shrimp  canneries  and  it  is 
doubtful  if  any  of  the  factories  operated  more  than 
ten  full  days  during  the  month,  hence  the  canneries 
were  idle  about  two-thirds  of  the  time. 

Every  year  at  this  time,  there  is  somewhat  of  a 
slump  in  the  sale  of  shrimp,  due  to  the  fact  that  the 
sea  food  eaters  turn  to  oysters  that  just  have  come 
into  season  and  it  naturally  reduces  the  consumption 
of  shrimp  and  other  seafoods,  but  in  a  few  weeks  when 
these  folks  get  their  fill  of  oysters,  they  will  go  back 
to  eating  other  sea  foods. 

In  this  connection,  it  is  well  to  remember  that  buy¬ 
ers  are  always  on  the  lookout  for  an  opportunity  to 
break  the  market  and  buy  cheap  stuff,  so  it  behooves 
producers  to  be  on  the  alert  for  the  tricky  buyers  who 
report  low  quotations  that  don’t  exist,  in  order  to  get 
weak  producers  to  meet  these  low  quotations. 

Don’t  fall  for  this  stuff,  because  when  a  producer 
gets  panicky  and  cuts  prices,  he  generally  stops  the 
sale  of  the  commodity  that  he  is  offering,  inasmuch  as 
no  buyer  wants  to  stock  up  on  a  declining  market. 
There  is  some  excuse  for  producers  of  fresh  perishables 
to  get  panicky  when  the  market  slumps  and  resort  to 
price  cutting  due  to  spoilage,  but  this  is  not  the  case 
with  canners,  because  their  goods  don’t  spoil,  then  why 
stop  the  sale  by  cutting  prices  at  the  first  sign  of  a 
slump? 

Cutting  prices  may  help  one  to  move  a  little  stuff  at 
the  offset,  but  sale  activities  will  soon  stop  when  the 
others  commence  to  do  the  same  thing  and  look  at  the 
whipping  in  prices  that  you  will  have  to  take  later  on 
if  you  want  to  move  any  more  stuff,  because  too  often 
a  five  cent  per  dozen  cut  now  means  that  you  will  have 
to  take  a  fifteen  cent  per  dozen  cut  later  on  in  order 
to  move  the  bulk  of  your  stock,  so  there  is  more  to 
lose  than  to  gain  by  getting  panicky  and  cutting  prices 
at  the  first  little  slump. 

With  canned  shrimp,  it  is  different.  There  is  no 
occasion  for  any  price  cutting,  because  production  is 
at  a  low  ebb  and  a  cut  only  stops  the  sale  of  the  few 
cases  that  are  on  hand  to  be  sold. 

The  price  of  canned  shrimp  is  $1.10  per  dozen  for 
No.  1  small;  $1.15  for  medium  and  $1.20  per  dozen 
for  large,  F.  0.  B.  cannery. 

OYSTERS — We  had  a  ten  degree  drop  in  the  tem¬ 
perature  in  this  section  this  week,  which  has  boosted 
the  sale  of  fresh  oysters  and  as  the  drop  came  sud¬ 
denly,  the  producers  and  dealers  were  not  prepared  to 
meet  it,  hence  some  folks  went  oyster  hungry,  but  pro- 
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duction  has  been  increased  now  and  the  appetite  of  all 
is  being  satisfied. 

It  takes  cold  weather  for  oysters  and  this  little  cool 
spell  has  boosted  the  sale  approximately  a  hundred  per 
cent. 

Cove  oysters  are  moving  fairly  well  and  while  the 
boost  in  the  sale  of  canned  oysters  can  not  be  attrib¬ 
uted  to  the  cool  spell,  yet  it  is  bound  to  help  later  on, 
as  the  sale  of  canned  oysters  is  by  far  the  heaviest  in 
the  fall  and  winter. 

The  price  of  cove  oysters  is  $1.05  per  dozen  for  five 
ounce  and  $2.10  per  dozen  for  ten  ounce,  F.  0.  B. 
factory. 

FISHERMEN  ORGANIZE — The  Alabama  Associa¬ 
tion  of  Shrimpers,  Oystermen  and  Fishermen  filed  pa¬ 
pers  of  incorporation  in  Mobile  County  probate  court 
Monday. 

This  association  is  composed  of  oystermen,  fishermen 
and  shrimpers  of  Bayou  La  Batre,  Dauphin  Island  and 
Coden,  and  the  incorporation  papers  state  that  it  is 
the  object  of  the  association  to  attempt  to  obtain  fair 
prices  for  their  catches  and  for  packers  of  the  canned 
products;  to  promote  good  will  between  shrimp  pack¬ 
ers,  fishermen,  shrimpers,  oystermen  and  cannery  op¬ 
erators  and  to  promote  better  working  conditions. 

The  officers  of  the  association  are;  Trumond  Wil¬ 
liams,  president ;  Walter  Patronas,  vice-president ;  Sam 
Elzey,  secretary-treasurer. 

Trustees  composing  a  board  of  governors  include: 
Mertz  McDonald,  Gussie  Collier,  Julius  Patronas,  Den¬ 
ny  Lyons  and  P.  W.  Cain. 

0* 

CALIFORNIA  MARKET 

Season  Over  Except  For  Tomatoes  —  No  Excessive  Packs  — 
Steadiness,  the  Market  Feature  —  Tomato  and  Fruit  Prices 
Stiffen — Pear  Crop  Below  Normal — ^The  Salmon  Pack — 
Labor  Troubles. 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 


increase  in  freight  rates  by  water,  which  go  into  effect 
early  in  October,  do  not  seem  to  have  greatly  stimu¬ 
lated  sales,  but  have  speeded  up  deliveries  on  goods 
already  bought. 

“It  is  quite  noticeable  that  tomatoes  are  much  firmer. 
The  flattening  out  of  the  Tri-State  pack  is,  of  course, 
largely  responsible.  Not  so  long  ago  tomatoes  could 
be  had  in  this  market  at  85  cents  for  No.  21/4  stan¬ 
dards,  and  possibly  even  for  less.  Now  90  cents  is  the 
minimum  and  trouble  will  doubtless  be  found  in  locat¬ 
ing  sizeable  lots  at  this  price.  As  far  as  our  firm  is 
concerned,  we  do  not  engage  in  packing  tomatoes  on 
a  large  scale,  although  we  put  up  quite  a  quantity  of 
tomato  juice.  This  season’s  probable  output  is  still  a 
question.  Cool  weather  has  held  up  the  crop  and  toma¬ 
toes  have  not  been  delivered  in  the  usual  quantities. 
Usually  the  peak  is  reached  between  the  middle  of  Sep¬ 
tember  and  the  first  of  October,  but  if  it  has  been 
reached  this  season  to  date  the  pack  will  be  disappoint¬ 
ing.  Warmer  weather  in  October  might  easily  change 
the  picture. 

“Some  canners  are  still  packing  fruits-for-salad, 
winding  up  the  season’s  operations  on  this  article.  We 
aim  to  put  up  the  bulk  of  our  pack  while  we  have  fresh 
peaches  and  pears  on  which  to  operate.  This  gives  a 
product  of  better  quality  and  at  the  same  time  results 
in  a  definite  saving.  The  stiffening  of  fruit  prices  in 
general  has  had  the  effect  of  causing  fruits-for-salad 
to  be  held  more  firmly.” 

PEARS — An  explanation  of  the  stiffening  of  prices 
on  canned  pears,  both  in  California  and  in  the  Pacific 
Northwest,  is  found  in  the  fact  that  not  only  did  the 
crop  prove  below  early  estimates,  but  that  canners  who 
came  into  the  market  at  a  late  date  were  compelled  to 
pay  more  than  those  who  bought  early.  Quite  a  ton¬ 
nage  went  into  storage  when  growers  refused  to  ac¬ 
cept  what  they  considered  unfairly  low  prices.  This 
fruit  was  later  purchased  at  a  substantial  advance,  in 
some  instances  canners  paying  almost  double  their 
original  offer.  This  was  especially  noticeable  in 
Oregon. 


San  Francisco,  October  3,  1935. 

Ending — canning  operations  are  largely  at  an  end 
in  California,  except  on  tomatoes  and  a  few  spe¬ 
cialties,  and  comments  are  general  that  packs  have 
not  come  up  to  early  expectations  in  the  matter  of  vol¬ 
ume.  Not  that  there  is  a  real  scarcity  in  any  line,  for 
such  is  not  the  case,  but  the  excessive  packs  that  seem¬ 
ed  likely  did  not  materialize.  It  has  been  a  season  of 
light  yields  in  most  fruits  and  vegetables,  despite  the 
breaking  of  the  drought  and  highly  satisfactory  condi¬ 
tions  early  in  the  year.  The  cold  spring  was  followed 
by  a  cool  summer  and  light  tonnages  have  resulted. 

FEATURE — A  cross-cut  of  market  conditions  is  fur¬ 
nished  by  Elmer  E.  Chase,  of  the  Richmond-Chase 
Company,  San  Jose,  and  president  of  the  Canners 
League  of  California.  “The  outstanding  feature  of  the 
market  at  the  present  time,”  he  said,  “is  its  steadiness. 
Sales  are  not  especially  heavy,  but  business  is  coming 
in  from  all  parts  of  the  country,  with  less  resistance 
shown  to  prices.  One  of  our  sales  representatives  re¬ 
turned  recently  from  the  East  and  reports  the  trade 
generally  carrying  comparatively  light  stocks.  The 


SALMON — Latest  figures  on  the  salmon  pack  in 
Alaska  showed  a  pack  of  4,418,018  cases,  against  6,- 
453,734  in  1934  and  4,500,431  in  1933.  The  pack  of 
red  salmon  had  reached  757,736  cases,  as  compared 
with  2,577,285  in  1934  and  2,130,737  in  1933.  Pinks 
had  reached  2,828,542  cases,  as  compared  with  3,054,- 
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512  last  year  and  1,730,701  the  year  before.  Chums 
showed  a  pack  of  676,745  cases,  against  600,595  in 
1934  and  495,460  in  1933.  Cohoes  has  reached  117,762 
cases,  against  168,268  a  year  ago  and  98,476  in  1933, 
while  kings  showed  a  pack  of  36,232  cases,  against  53,- 
174  in  1934  and  41,028  in  1933.  Packing  is  largely 
at  an  end  and  a  large  part  of  the  output  has  been 
delivered  at  ports  in  the  States.  The  steamer  Chirikof, 
of  the  Alaska  Packers’  fleet  recently  brought  170,000 
cases  of  salmon  from  Chignik,  this  being  her  second 
round  trip  of  the  season  to  Alaska  from  San  Francisco. 
Buying  for  export  has  picked  up  of  late  and  domestic 
business  continues  steady,  without  any  price  changes. 

LABOR — Efforts  on  the  part  of  agitators  to  create 
labor  trouble  at  the  Oakland,  Calif.,  plant  of  the  Santa 
Cruz  Packing  Company  have  proved  unavailing,  ac¬ 
cording  to  E.  E.  Huddleson,  general  manager  of  the 
concern.  In  a  public  statement  in  connection  with  the 
strike  called  against  the  concern  Mr.  Huddleson  said 
that  38  out  of  1200  workers  made  demands  for  a  closed 
shop,  hiring  hall,  trial  of  all  employees  by  a  union 
committee  and  selection  of  warehouse  foremen  by  em¬ 
ployees,  and  more  than  a  50  per  cent  increase  in  wages. 
These  men  left  when  their  demands  were  refused  and 
this  constitutes  the  strike.  He  brands  as  untrue  state¬ 
ments  that  30  cents  an  hour  is  being  paid,  saying  that 
no  employees  receive  as  little  as  this,  with  eighty-six 
per  cent  receiving  40  cents  an  hour  or  more. 

PHILANTHROPY  —  The  Hooper  Foundation  of 
Medical  Research  of  the  University  of  California  has 
come  of  age.  The  idea  of  the  foundation  was  first  con¬ 
ceived  by  George  Williams  Hooper,  pioneer  California 
industrialist,  but  he  passed  away  before  his  plan  could 
be  put  into  effect.  It  was  followed  out  by  his  widow, 
Mrs.  Sophronia  Hooper,  who  not  only  directed  all  the 
terms  of  the  original  trust,  but  willed  her  own  private 
fortune  to  the  Foundation,  formally  opened  in  1914. 
The  Foundation  has  operated  through  a  wide  field  and 
is  regarded  as  one  of  the  nation’s  chief  ramparts 
against  the  spread  of  plagues  and  other  diseases.  Its 
first  director.  Dr.  George  Hoyt  Whipple,  was  awarded 
the  Nobel  Prize  in  Medicine  in  1934  for  his  studies 
which  led  to  the  cure  of  pernicious  anaemia.  The  can¬ 
ning  industry  owes  a  debt  of  gratitude  to  the  Founda¬ 
tion  which  developed  positive  preventative  measures 
against  botulism,  when  this  threatened  to  put  an  end 
to  the  packing  of  several  highly  important  products. 
*  *  * 

ITALIAN  TOMATO  SITUATION 


PRICES  for  raw  tomatoes  are  very  much  higher  in 
Italy  this  year  than  in  1934.  On  the  basis  of  to¬ 
day’s  exchange  Italian  canners  are  paying  the 
following  prices  per  quintal  (220.4  pounds)  of  raw 


tomatoes:  1935  1934 

San  Marenzo . $2.46  $2.87  82c  98.4c 

Fiaschelle  .  2.05  2.96  77.9c  82.0c 

Common  Grades .  1.64  1.804  49.2c 


Quotations  on  the  finished  products  GIF  New  York 
are  as  follows : 

Canned  peeled  tomatoes  3  pound  cans  $2.87  per  case 
of  24  cans,  II/2  pound  cans  $3.28  per  case  of  48  cans. 
Double  concentrate  and  tomato  paste  $24.60  per 
quintal. 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fisurea  corrected  by  these  Brokers:  fThomas  J.  Meehan  A  Co.,  *Howard  E.  Jones  A  Co.,  §Harry  H.  Mahool  A  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  headed  “N.  Y.**  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto.  N.Y. 

ASPARAGUS*  (CalifomU) 

White  Colossal,  No.  2%..„ . ......_  ......  t2.56 

Peeled,  No.  2% - - -  - - 

Larse,  No.  2V^.........................._....>....  .......  t2.66 

Peeled,  No.  2Vii . ....... 

Medium,  No.  2V4 .  2.60  ...._ 

Green  Mammoth,  No.  2,  round  cans  2.25  12.10 

Medium,  No.  2 .  2.15  „....« 

Large,  No.  2 .  2.20  .«...« 

rips.  White,  Mammoth,  No.  1  sq....  »..._ 

Small,  No.  1  sq„ . . 

Green  Mammoth,  No.  1  sq..............  ......~ 

Small.  No.  1  sq . .  _.....  _...... 

BAKED  BEANSt 

16  oz . 46  . 

No.  2%  -  .80 - 

No.  10  .  2.86  . 

BEANS2 

Standard  Cut  Green,  No.  10 .  3.75  t2.76 

Standard  Cut  Green,  No.  10 .  3.00  12.75 

Standard  Whole  Green,  No.  2 . 

Standard  Whole  Green,  No.  10....  4.00  . 

Standard  Cut  Wax,  No.  2 . 75  . 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney,  Standard,  No.  2 . 80  . 

Standard,  No.  10 .  4.00  t4.00 

LIMA  BEANSt  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.36  ....... 

No.  10  .  6.76  >«.... 

No.  2  Medium  Green .  1.10  ........ 

No.  10  .  6.76  . 

No.  2  Green  and  White . 86  ........ 

No.  10  . 4.26  - 

No.  2  Fresh  White . 72t/^  t.76 

No.  10  .  3.76  t3.75 

Soaked,  No.  2 . 66  ........ 

BEETS3 

Baby  No.  2 . ........J.^.....  1.30  ........ 

Whole,  No.  2 . 90  - 

Whole.  No.  2% .  1.10  - 

Whole.  No.  10 .  3.26  - 

Cut,  No.  2 . 76  - 

Cut,  No.  2Vi .  1.00  . 

Cut,  No.  10 .  3.26 


.90 

3.76 


.76 

■"'fo 


.86 


Sliced,  No,  2, 

Sliced,  No.  10 . 

CARROTS3 

Standard  Sliced,  No.  2... 

Sliced,  No.  10 . 

Standard,  Diced,  No.  2, 

Diced,  No.  10 . 

No.  2  Peas  and  Carrots 
CORNI 

Gulden  Bar  tarn.  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . . 

Fancy,  No.  10 .  6.76  . 

Shoepeg,  Fancy.  No.  2 .  1.00  , 

Extra  Standard,  No.  2 . 87^/4 

Standard,  No.  2  . 82^!' 

Crushed,  Fancy,  No.  2..........__« . ......_  . 

Extra  Standard,  No.  2 . 80 

Standard,  No.  2 . 70 

Standard,  No.  10 .  4.00 

HOMINY3 

Standard  Split,  No.  2,  Tall .  . 

No.  2%  _  .70 

No.  10  .  2.90 

MIXED  VEGETABLES) 

Standard,  No.  2. . . 

No.  10  . . 

Fancy,  No.  2„„ . . . 

No.  10  . . 

OKRA  AND  TOMATOES) 

Standard,  No.  2.. . . 

No.  10  . 

PEAS)  (new  pack) 

No.  1  Petit  Pois . . 

No.  2  Fancy  Sweets,  28 . 

No.  2  Fancy  Sweets,  38 . 

No.  2  Fancy  Sweets,  4s....... 

No.  2  Fancy  Sweets,  68....... 

No.  2  Std.  Sweets.  68 . .  . . 

No.  1  Early  June,  3s . 62*4 

No.  2  Std.  Alaskas,  Is .  1.20 

No.  2  Std.  Alaskas,  28 . 95 

No.  2  Std.  Alaskas,  3s . 76 

No.  2  Std.  Alaskas,  48 . .70 

No.  10  Std.  Alaskas,  2s .  _„... 

No.  10  Std.  Alaskas,  3s .  4.60 

No.  10  Std.  Alaskas,  4s .  3.76 

No.  2  Ungraded  . .70 

PUMPKIN) 

Standard,  No.  2% . . . 70 

No.  3  . 

No.  10  _  2.60 


t.70 


.76 

8.76 

.80 

4.26 


tl.60 


tl.36 


t.76 

t.70 


CANNED  VEGETABLES— Continued 

Balto.  N.Y. 

SAUER  KRAUT) 

Standard.  No.  2__ . .  ....—  — 

No.  2*4  . 67%  t.70 

No.  10*  2.26  "IT." 

SPINACH) 

Standard.  No.  2 . 


No.  8 


California,  f.  o.  b.  Coast* 
Standard,  No.  2% . 


SUCCOTASH) 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . . . 

Standard  Green  Corn,  Fresh  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatora) . 90 

SWEET  POTATOES)  (F.  O,  B.  Factory) 

Standard  No.  2 . 70 

No.  2%  . 86 

No.  3  . 96 

No.  10  .  3.00 

TOMATOES) 

Extra  Standard,  No.  1 . 60 

F.  O.  B.  Factory . 60 

No.  2  . 70 

F.  O.  B.  Factory . 70 

No.  3  . .  . 

F.  O.  B.  Factory . 

No.  10  3.26 

F.  O.  B.  Factory .  3.00 


t.85 

t.96 

t3.00 


Standard,  No.  1., 

F.  O.  B.  Factory 

No.  2  . 

F.  O.  B.  Factory 

No.  2%  . 

F.  O.  B.  Factory. 

No.  3  . 

P.  O.  B.  Factory 
No.  10 


.42%  t.46 

.42% . 

.65  . 

.66  t-62% 

.90  . 

.92% . 

.96  . 

.92%  t.90 

2.86 


F.  O.  B.  Factory .  2.76  t2.60 

TOMATO  PUREE)  (F,  O.  B.  Factory) 

Standard,  Nc.  1  Whole  Stock . 40  . 

No.  10,  Whole  Stock .  3.60  . 

Standard.  No.  1  Trimmings .  . . 

No.  10  Trimmings . .  . 

TOMATO  JUICE) 

No.  1  . 46  . . 

No.  10  .  3.00  _ 

TURNIP  GREENS) 

No.  2  . .76  _ 

No.  2%  .  1.10  . 

No.  10  .  3.76  . 


Canned  Fruits 


APPLES*  (P.  O.  B.  Factory) 
Maine,  No.  10..„............................ 

,ii.i,i.aii.  No.  lU . 

New  York,  No.  10 . 

Pennsylvania,  No.  10,  water..... 

Pa..  .No.  8 . 

Pa.,  No.  10  solid  pack . 

APRICOTS*  (California) 

choice.  No.  2% . 

Fancy,  No.  2% . . . 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  3  . . . 

No.  10  water . 

No.  2,  Preoerved _ .... - 

No.  2.  in  Syrup . 

BLUEBERRIES* 

Maine.  No.  2 . . 

No.  10  . 

CHERRIES* 

Standard  Red,  Water,  No.  2... 

White  Syrup,  No.  2_ . 

Extra,  Preserved,  No.  2 . 

N.  Y.  Red  S.  Pitted.  No.  10... 

California  Standard,  2% . 

Choice,  No.  2% . 

Fancy,  No.  2% . 

GOOSEBERRIES* 

Standard  No.  2.............„ _ ....... 

No.  10  . 

GRAPE  FRUIT* 

8  oz . . . 

No.  2  . 

No.  1  Juica..--......— _ _ 

No.  2  Joio«__.« 

No.  6 


3.00  t3.25 

s’io  !!“!". 


2.60  tl.76 

-  t2.00 


5.00 


6.60  t6.00 
1.05  . 


4.75 


t2.25 

t2.40 

12.60 


.60  . 

1.12%tl.l0 

8.60  _ 

.66 _ 

.76 _ 

IJO  _ 


CANNED  FRUITS— Centinned 


PEARS* 

Balto. 

N.Y. 

Standards,  Keifer  No.  2,  in  syrup.... 
Standards,  Keifer  No.  2%,  in  syrup 

1.06 

1.35 

No.  10  . 

4.76 

California  Bartletts.  Standard  2%.. 

1.76 

tl.60 

Fancy 


tl.80 


•72% . 

1  on  t.QS 

Choice  . „.... 

2.00 

6.76 

tl.60 

t5.00 

....... 

J-—. 

PEACHES* 

8.20 

California  Standard,  No.  2%,  Y.  C. 

1.46 

tl.37% 

.96 

3.15 

t.lOO 

t3.15 

Choice,  No.  2%,  Y.  C _ 

Fancy.  No.  2%,  Y.  C _ 

1.76 

tl.46 

tl.66 

Extra  Sliced  Yellow,  No.  1  Tails . 

tl.80 

tl.70 

tl.60 

tl.46 

t6!76 


Seconds,  Yellow,  No.  8......— ,...._  «_.... 

Pies,  Unpeeled,  No.  8...._ _ _  ...._ 

Peeled,  No.  10,  Solid  Pack .  6.60  t6.60 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2%......  2.10 

Sliced,  Standard,  No.  2%.......„ 1.90 

Sliced,  Extra,  No.  2 . 

Sliced,  Standard,  No.  2 . 

Shredded,  Syrup,  No.  10 _ 

Crushed.  Extra,  No.  10 .  8.76 

Eastern  Pie,  Water,  No.  10.. 

Porto  Rico,  No.  10 . .  .  _..., 

RASPBERRIES* 

Black,  Water,  No.  2 . .  .......  ........ 

Red.  Water,  No.  2 .  . . . 

Black,  Syrup,  No.  2 .  6.00  ........ 

Red,  Syrup,  No.  2 .  . . 

Red,  Water,  No.  10 . .  ........ 

STRAWBERRIES) 

Preserved,  No.  1 . . . . . 

Preserved,  No.  2 . .  . 

Extra,  Preserved,  No.  1 . . . L.. 

Extra,  Preserved,  No.  2 . .  ....... 

Standard,  Water,  No.  10 . .  . 

FRUITS  FOR  SALAD*  ' 

Fancy,  No.  2% .  2.26  t2.35 

No.  lOs  . 8.60  t8.00 

Canned  Fish 

HERRING  ROB* 

16  oz..  Factory .  „„....  ....... 

No.  2,  17-oz.  cans.  Factory.. 

No.  2,  19-oz.  cans.  Factory.. 

LOBSTER* 

Flats.  1-lb.  cases,  1  doz. . 

%-lb.  cases,  1  doz . . 

%-lb.  cases,  1  doz...4.......... 

OYSTERS* 

Standard,  4  oz . . . . 

8  oz . . 

10  oz . 

Selects,  6  os...._..„..........„......_ 


t2.10 


t6.60 

t3.25 

tl.95 


1.00  . . 

1.10  ti.io 

1.86  _ 

2.10  t2.10 


SALMONS 


Red  Alaskas,  Tall,  No.  1 . 

Flat.  No.  % . 

2.43  t2.36 

1  S!>% 

Flat,  No. 

Flat,  No.  % _ _ _ 

1.66  ■ _ 

1.17% 

Pink,  Tall,  No.  1 . 

Pink,  Flat.  No.  % _ _  .. 

1.08  >1.10 
.80 

5!n2% 

Flat,  No.  % _  .... 

1  85  ■■ 

Chums.  Tall,  No.  1 . 

1.03  tl.06 

1  5>!>% 

SHRIMPS 

Dry,  No.  1 . 

1.10  tl.io 
1.16  tl.l6 

SARDINES  (Domestic),  per  case  S 

%  Oil,  keyless . 

3.26  t3.16 

%  Oil.  keys . . .  8.60  t8.46 

%  Oil,  Tomato,  Carton . . . . 

%  Oil,  Carton .  8.90  t8.80 

%  Mustard,  keyless .  2.85  t2.75 

California  Oval,  No.  1  48’s .  2.96  t2.76 

TUNA  FISH8  (California),  per  case 

White,  %8  . 7.80 _ 

White,  Is  . . 18.66 


Blue  Fin,  %8.. 

Blue  Fin,  ls„.............................« 

Striped,  %s  .......................... 

Striped,  %8  .......................... 

Striped,  Is 

Yellow,  %8,  Fanc7._.— .. — .. 
Yellows,  %8,  Fancy 

YeUow,  la 


4.86 


8.40 
4.60 
8.00 
4.16 
6.26  t6.00 
ILM  _ 
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General  Utility 
Filler 


For  Water,  Brine,  Syrups  and 
Tomato  Juice, 


Fills  any  size  of  Can — full  or  Topped  off. 

Tip  governs  Head  Space. 

Steam  Coil  keeps  liquid  hot. 

Automatic  Valves — flow  stops  when  cans  stop. 
Speed — any  number  of  Cans  Per  Minute. 

Dimensions:  34  ”  high  from  Conveyor  or  Disc. 
Width  and  Length  20  ”  . 

Drip  Pan  Catches  spill — Pump  returns  spill  to 
tank. 

Drip  Pan  and  Pump  extra — Have  to  be  made  to 
suit  Can  Conveyor. 

Float  Valve  Tank  &  Valves  of  Brass  or  Bronze. 
Fits  in  any  line. 

Will  give  good  Vacuum  if  liquid  is  filled  hot. 
Fool  Proof — Low  Cost — No  Upkeep. 

E.  J.  JUDGE 

Syrupers,  Clutches,  Timers, 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agentt 

Cannert  Machinery  Ltd.,  Simcoe,  Ont.  Can. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


EXERCISE  PLUS! 

Athlete :  “Gosh,  my  feet  are  tired.  I  made  a  record 
run  this  afternoon,  but  it  took  a  lot  of  walking  to  do 
it.” 

Admirer :  “What  do  you  mean,  it  took  a  lot  of  walk¬ 
ing  to  make  a  record  run?” 

Athlete :  “A  lot  of  walking  around  a  billiard  table  I” 


REALIZATION 

“I  finally  sold  my  country  estate.” 

“What  did  you  realize  on  the  deal,  darling?” 
“That  the  agent  gave  me  an  awful  gypping.” 


CURSE 

“Drink,”  said  the  Irish  preacher,  “is  the  greate^^t 
curse  of  the  country.  It  makes  yer  quarrel  with  yer 
neighbors.  It  makes  yer  shoot  yer  landlord,  and  it 
makes  yer  miss  him.” 


THE  SENSIBLE  WAY 

Foreman:  “Hi,  there,  you;  didn’t  you  tell  me  you 
never  got  tired?” 

Sam :  “Dat’s  right,  boss,  ah  alius  stops  an’  rests  befo’ 
ah  gets  tired.” 

RESTRAINT 

“I  hope  you  don’t  think  I’m  conceited,”  he  said,  after 
he  had  finished  telling  her  all  about  himself. 

“Oh,  no,”  she  replied.  “But  I’m  just  wondering  how 
you  can  keep  from  giving  three  hearty  cheers  when¬ 
ever  you  look  at  yourself  in  the  glass.” 

ON  AGAIN,  OFF  AGAIN 

“Sandy  MacDougal  asked  me  for  my  hand  last 
night.” 

“I  thought  you  already  were  engaged  to  Sandy.” 

“We  were;  he  wanted  to  take  his  ring  back.” 

TOO  MUCH  TO  BEAR 

The  scene  was  the  interior  of  a  saloon  in  the  Far 
West,  and  round  the  table  were  gathered  as  tough  a 
gang  as  could  be  found  in  the  whole  of  California. 
The  game  w^as  fast  and  furious,  the  stakes  were  high. 

Suddenly  the  dealer  flung  his  cards  on  the  table, 
and  threateningly  pulled  out  his  six-gun. 

“Boys,”  he  shouted,  “the  game  ain’t  a  straight  one! 
Slippery  Sam  ain’t  playing  the  hand  I  dealt  him.” 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADJUSTER,  for  Chain  Devices. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

Bean  Cutters,  Stringless. 

Bean  Snippers,  Green  String. 

Baskets,  Picking. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

BELTS,  Carrier,  Rubber,  Wire,  Eltc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 


BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


BOOKS,  on  Canning,  Formula,  Eltc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
Bottlers’  Machinery. 


BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 


BOXES.  Lug,  Field,  Metal. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


BOXING  MACHINES. 

New-Way  Canning  Mach.  Co.,  Hanover,  Pa. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 


BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 


BURNERS,  Oil.  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 


CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy  Co.,  Chicago,  111. 

Can  Markers.  See  Stampers  and  Markers. 


CANS.  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 


CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 


CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 


CARRIERS  AND  CONVEYORS,  Gravity. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work; 

see  Pulp  Mchy. ;  for  bottling ;  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 


CLEANING  AND  GRADING  MACHY.,  Fruit. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 


CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CLOSING  MACHINES.  Open  Top  Cans. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 


CONVEYORS  AND  CARRIERS.  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retorts.  See  Kettles,  Process. 


COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 


CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp..  Cedarburg,  Wis. 
A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  <jo.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CUTTERS,  Vegetable,  Mincemeat,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 


DECORATED  TIN  (or  Cans,  Caps.  Etc.). 

American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 
National  Can  Co.,  New  York-Baltimore. 


ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 


EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


FIBRE  CONTAINERS  for  Food  (not  hermetic 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Fillers  and  Cookers.  See  Corn  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 
Field  Warehousing. 

FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 


FINISHING  MACHINES.  Catsup,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 
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WHERE  TO  BUY  —  Continued 


GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Generators,  Electric.  See  Motors. 

GLASS  LINED  TANKS. 

F.  H.  Lanirsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spra^e-Sells  Corp.,  Hoopeston,  Ill. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Gums,  Labeling. 

HoistinK  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Corn  Buskers. 
Hydraulic  Conveying  Equipment. 

INSURANCE,  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KNIVES,  Miscellaneous. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Berlin-Cbapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
New-Way  Canning  Mach.  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Lehman  Printing  &  Litho.  Co.,  San  Francisco. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 


MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston  Ill. 

OYSTER  CANNERS’  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PASTE,  CANNERS’. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PEA  HULLERS  AND  VINERS. 

F.  Hamachek  Mach  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  III. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  VINE  FEEDERS. 

F.  Hamachek  Mach  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PRESERVERS’  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES.  Box. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spiague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  pottles.  See  Bottlers’  Mchy. 

SEEDS.  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

D.  Landreth  Seed  Co..  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

SHEET  METAL  WORKING  MACHINERY’. 
Cameron  Can  Mchy.  Co.,  Chicago,  III. 

SIEVES  AND  SCREENS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STENCILS.  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

Storage  &  Warehousing. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

Tables,  Picking.  See  Canners’  Machinery. 


TANKS,  MeUI. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Glass  Lined,  Steel. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS.  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

Testers,  Can.  See  Can  Makers’  Machinery, 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co..  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


VEGETABLE  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
VINERS  AND  HULLERS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers’  Machinery. 
Warehousing  &  Storage. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Windmills  and  Water  Supply  System.  See 
Tanks.  Wood. 
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PHILLIPS  CAS  COMPANY 

.Manufacturers  of  (Packers  Saniian^  Gam 


. .  ^iviiion  of  ike  . . 

PHILLIPS  PACKIl^G  COIHPAIMY,  Inc. 

l\ickers  of  J?kil lips  Delicious  Qualiltf  Canned  ^foo<)s 

CAMBRIDGE  •  MARYLAND,  C.S.A. 


PROTECT  YOURSELF 

Against  Loss  By 

FIRE,  TORNADO  and  WINDSTORM  -  LIGHTNING  • 
RIOT  and  CIVIL  COMMOTION  -  EXPLOSION  - 
AIRCRAFT  DAMAGE  - 

through 

CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 

at  a  minimum  of  cost 

More  than  a  quarter  century  of  service  to  the  Canning  Industry 

Lansins  B.  W  arner.  Incorporated 

540  N.  Michigan  Ave.  CHICAGO,  ILL. 


Un-retouched  photograph  of  Asgrow 
Scarlet  Dawn  tomato,  Vz  to  %  full 
size.  Note  the  uniformity  and  the 
globular  shape.  This  variety  is  a 
cross  of  Clark’s  Early  and  Marglobe, 
earlier  than  either  and  very  prolific. 
Introduced  in  1934. 

All-America  Gold  Medal  for  1935. 


^ssioctateti  ^eeb  (^rotoersi,  3nc. 

i^cto  Conn. 

INDIANAPOLIS  ATLANTA  SALINAS 


